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1 About
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About NN

About this report

The Integrated Annual Report 2023 of NN Group N.V.

(NN) provides an overview of NN’s strategic and financial
performance over the past year in a way that is concise,
accurate and balanced. This report is intended to inform our
stakeholder groups: customers, shareholders, employees,
business partners, regulators and society at large. We aim to
show how we create sustainable long-term value.

Purpose

This report brings together relevant information about our
strategy, governance and performance in a way that reflects
the current economic, environmental and social contexts.

We share information about our company, our strategy and our
business performance, including our value creation model and
double materiality assessment in the sections About NN, Our
operating environment, and Our strategy and performance.
We show how we create sustainable long-term value and our
approach to combating climate change in the sections Creating
value for our stakeholders and Managing our risks. Our financial
statements are included in the section Annual Accounts.

This report is published on 21 March 2024 and covers the year
from 1 January to 31 December 2023.

Relevant topics and materiality

We take into account the sustainability matters (refer to page
14 and 15 for the definition) that have a material impact on our
stakeholders and that are financially material on our business.
Our material sustainability matters were selected as part of our
double materiality assessment process to advance our reporting
in the Annual Report 2023 and help us prepare for Corporate
Sustainability Reporting Directive (CSRD) implementation for
2024. Our double materiality assessment uses internal and
external input, including a survey with internal and external
stakeholders and several expert sessions. Read more on page 11.

Preparation

This Integrated Annual Report is prepared in accordance

with applicable Dutch law and the International Financial
Reporting Standards as endorsed by the European Union
(IFRS-EU). The non-financial information and data is prepared in
accordance with relevant non-financial disclosure regulations,
such as Non-financial Reporting Directive NFRD and EU
Taxonomy, and the Global Reporting Initiative (GRI). Refer to
the GRI index table on the NN Group website. Since 2017, NN
Group has externally disclosed that it is aligning its climate action
approach to the Task Force on Climate-related Financial Disclosures
(TCFD). Our approach to addressing net-zero is described on
page 49, and included in a TCFD reference table on page 364.

We aim to strengthen our integrated way of reporting every
year and are preparing for the implementation of the CSRD for
2024. This report contains various elements from the Value
Reporting Foundation framework and the CSRD.

Otherreports

We aim to tailor our reporting for different stakeholders

by publishing additional reports on specific topics on the

NN Group website in the Investors/Annual Report section.

In 2023, NN Group published its first Active Ownership report
and the Climate Action Plan 2023 Update. Alongside this
Annual Report, NN Group publishes a Solvency and Financial
Condition Report, a Total Tax Contribution Report and reports
our community investment contributions in line with the B4SI
standards in the NN Community Investment: Overview 2023.
The GRI Index table shows the indicators NN Group reports
against, and where this information is in this Annual Report
and/or the NN Group website. The index table is published
alongside the Progress reports for the UN Principles for
Sustainable Insurance and the UN Global Compact.

Scope of the data in this report

This report covers NN and its subsidiaries. All quantitative

and qualitative information relates to NN as a whole, unless

a specific business unit is explicitly mentioned. The list of
principal subsidiaries is in Note 32 of the annual accounts.

The consolidated annual report is presented in euros (EUR),
the functional currency of NN Group. All amounts quoted in the
Annual Report are in euros and rounded to the nearest million,
unless otherwise indicated. Calculations are made using
unrounded figures. As a result, rounding differences can occur.

The consolidation scope of the reported data is aligned with
the consolidation scope of the annual accounts. This applies to
all material items, unless otherwise stated. The consolidation
scope of our non-financial information is included alongside

the numbers in our facts and figures chapter. The information

is sourced from both inside (primary data) and outside
(secondary data) the organisation. There is an inherent level of
uncertainty and estimation in our calculations. The definitions
and calculation methods of indicators are shared in the relevant
chapters, including the glossary.

External assurance

The consolidated annual accounts and the parent company
annual accounts of NN Group are audited by KPMG N.V. (KPMG).
Read more in the independent auditor’s report on page 345.
KPMG also provided limited assurance on the non-financial
information included in this Annual Report. The scope of
KPMG's review is About NN, Our operating environment, Our
strategy and performance, Creating value for our stakeholders,
Managing our risks, Facts and figures (with the exclusion of

the section EU Taxonomy Disclosures) and other information.
The assurance engagement is described in its assurance
report on page 164. KPMG issued a limited assurance report
on NN Group's Total Tax Contribution Report. Read more in the
Assurance report of the independent auditor on pages 31-33 of
the Total Tax Contribution Report.
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NN at a glance

NN is a financial services company, active in Europe and Japan. We empower
people to live life to the fullest by providing sound financial products and
services, by being a trusted advisor, and by contributing to the well-being of
society. We are committed to helping people care for what matters most to
them. Because what matters to you, matters to us.

Our presence +-16k 19m

. Our employees Our customers
® Belgium

® Czech Republic 1 845 11

©® Greece . .
Year founded in Countries we

© Hungary the Netherlands operate in
® Japan

©® The Netherlands
® Poland

® Romania

® Slovak Republic
® Spain

©® Turkey

@ Insurance, Banking
@ Insurance

H \ . ; P BE
Our main brands @ nationale @ NN FRANK hﬁs.

mOVi r (()Ilﬁllﬂ Woonnu ABN AMRO Verzekeringen ail'

Our reporting segments
NN Group
Netherlands Netherlands Insurance Japan Banking Other
Life Non-life Europe Life

NN Group N.V.
2023 Annual Report
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NN at a glance continued
Our strategic and financial highlights
Key Financial figures Customers
%*
EUR1,902m On Par
Operating capital generation NPS-r Netherlands businesses
EUR 2,528m Above*
: ove
Operating result NPS-r International businesses
%
197%
Solvency II ratio *compared to market average
People Society
1.8 EUR10.8bn
Employee engagement Investments in climate solutions
% 401k
40%
Women in senior management positions Contribution to our communities
(cumulative number of people supported since 2022)
Our performance is recognised in indices and ratings
People Sustainability and ESG ratings Credit ratings

0

Dow Jones
Sustainability Indexes

FTSE4Good

e

Bloomberg
Gender-Equality
Index

2023
Member
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How we create value

We provide retirement services, pensions, insurance, banking and investments
to around 19 million customers. In doing so, we aim to create sustainable long-
term value for all our stakeholders.

Inputs @ > What we do

Including debt, equity, revenue and
assets invested by clients
- Shareholders’ equity: EUR 19.6bn
- Gross premium income:
EUR 13.2bn Life insurance Non-life insurance Banking
Netherlands Life Netherlands Banking

5
o
c
o

=

L.

Insurance Europe SRS

Employees’ skills, time and resources

- Total number of employees: +/- 16k Japan Life

- Amount spent on training and
development: EUR 15.8m

- Applying our values of care, clear,

commit

Human
capital

Our role as an employer Our role as a business partner
We want to foster an open, safe and We want to be a strategic and
inclusive working environment. responsible business partner.

Internal processes, systems

§ and controls Product development Distribution

‘8’ and pricing We distribute our products

> We develop products and services through a range of channels,

E to meet societal and customer including directly to customers,
needs. Our experience and strong % and through agents and brokers.
understanding of risk means that We leverage our scale and
we are able to offer attractive diverse business footprint for

g Company’s products, offices and insurance solutions at a fair price. cross-selling opportunities.

g other physical assets

o

<

S

5 NZ NZ

]

=
Claims and benefits Investments
We use our digital capabilities We invest the insurance premiums

Use of natural resources to achieve a seamless customer and fees which we receive.

- Total energy used: experience, including a é We have a well-diversified risk
33 GWh (of which 69% of the simpler, personalised claims profile for our investments, and
electricity used was renewable) handling process. are guided by our Responsible

Investment Framework.

(e.g. regulators) we make. wages).

Income Profit
We generate Our profit is what
income through remains after expenses.

§ Relations with customers and insurance premiums and These include claim pay-
= 'g. other stakeholders fees paid for our products outs, pension benefits,
= ; - Customers: around 19m and services. We also interest on customer
K= % - Business partners and suppliers generate returns on the deposits, impairments and
§ .S - Other key stakeholders investments which operating costs (e.g.

5

o

NN Group N.V. 4
2023 Annual Report
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How we create value continued

3 Our strategy and
performance

—— Outputs @

Disciplined capital deployment
- Total dividend and interest
payments to investors:
EUR 880m

Wages and benefits

- Total wages, benefits and
pension contributions:
EUR 1,663.8bn

Availability of services

- Digitalising and automating
processes for customers
and intermediaries

High-performing products &
services
- Relational Net Promoter Score:

Environmental impact

from own operations

+ GHG emissions: 10 kilotonnes
CO, compensated by
carbon credits

Returns to customers
- Pension benefits and claims
paid: EUR 13.3bn

Responsible tax
- Total tax contribution:
EUR 2.578m

NN Group N.V.
2023 Annual Report
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> Outcome for our stakeholders SDGs

- Share buyback programme:
EUR 250m

- Solvency II ratio:
197%

Inclusive and inspiring working

environment

- Women in senior management
positions: 40%

- Employee engagement score:
7.8

Efficient operating model
- Total administrative expenses:
EUR 2,206m

- Netherlands businesses
on par
- International
businesses above
(compared with market average)

Environmental impact from

investments

- Carbon footprint relating to
proprietary investment portfolio:
39 tCO,e/EURm invested

- Investments in climate
solutions: EUR 10.8bn

- Estimated avoided emissions from
climate solutions 770 KtCO.e

Positive contribution to

communities

- Total contributions:
EUR 20.1m

- Total number of people
supported: 401k (cumulative
2022-2023)

Customers

To our customers, we offer peace of
mind; our products help protect their
families, health, income, companies
and property. We also safeguard their
personal data, provide mortgages
and a stable source of income

in retirement.

@ See pages 34-36

Our people

To our employees, we provide wages
and other benefits. We also contribute
to their pensions. In addition, we offer
skills training and opportunities for
career development. We provide an
inspiring and inclusive place to work.

@ See pages 37-40

Investors

To our investors, we are committed
to deliver resilient and growing long-
term capital generation. To do so,

we maintain a strong balance sheet
and create solid financial returns by
using our financial strength, scale and
international footprint.

@ See pages 41-43

Society

We contribute to the well-being

of people and the planet. We take a
long-term and responsible approach to
investments and underwriting, work to
reduce our direct and indirect impact
on the environment. We contribute

to our communities and support

the economy through taxes and
payments to intermediaries and other
business partners.

@ See pages 44-59

[y
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Read more
on how we
contribute
tothe SDGs
on pages
57-59.
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A conversation with our CEO
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What makes me
particularly proud
is the progress we
made in customer
satisfaction scores.
We saw underlying
improvements in
our Dutch business
and especially in
our International
businesses.

David Knibbe
Chief Executive Officer

Our CEO David Knibbe reflects
on 2023, a year where NN

Group made good progress

on our strategy focused on
customers, people and our
contribution to society, resulting
in a strong commercial and
financial performance.

How do you look back on the year 2023?

In 2023, macroeconomic and geopolitical
uncertainties continued, which is

having an impact on the lives of many.

The insurance industry has an important
role to play in providing protection and
supporting customers and communities in
their financial well-being. Therefore I am
pleased how we continued to fulfill this
role in 2023 by providing financial security
for our customers during those moments
when it matters most: during illness,
retirement or when a home is damaged

by a storm.

Turning to our own results, NN

performed well in 2023. We made
continued progress on our strategy
focused on customers, people and our
contribution to society. What makes me
particularly proud is the progress we
made in customer satisfaction scores.
We saw underlying improvements in

our Dutch business and especially in our
International businesses which for the
first time scored an above market average
relational Net Promotor Score. It shows
our efforts in customer engagement and
digitalisation are starting to bear fruit,
although there is always more work to do.

The engagement of our people

remains high with a score of 7.8, which
demonstrates our success in building

an attractive and inclusive workplace.
Looking at our efforts in support of the
environment, we took some important
steps in our climate ambition with new
targets and investments. With our group-
wide community investment programme,
we supported the financial, physical and/
or mental well-being of 172,000 people
in 2023.

The strategic progress also resulted

in a strong commercial and financial
performance. Operating capital
generation (OCG), our main financial
performance metric, rose 13% (excluding
the asset management business sold

in 2022) to EUR 1.9 billion. With this
result, we exceeded our 2025 target of
EUR 1.8 billion ahead of plan. This result
reflects increased contributions from
Netherlands Non-life, Banking, the
segment Other and Insurance Europe.
Netherlands Non-life reported a
continued strong and favourable business
performance, while Insurance Europe saw
higher sales and Banking benefitted from
higher interest rates. This helped to offset
a lower contribution from Netherlands
Life which was mainly driven by the
financial markets.

While business growth is expected to
return to normalised levels, we continue

to expect underlying growth in the coming
years. We have therefore increased our
OCG target for 2025 to EUR 1.9 billion.

Our strong business performance and
balance sheet give us confidence in further
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A conversation with our CEO

growing our free cash flow (FCF), resulting
in an FCF target of EUR 1.6 billion by 2025.

At the start of 2024, NN Group reached a
final settlement with interest groups on
unit-linked insurance products. Why was
this important?

The settlement was an important result
for everyone involved in this long-standing
issue. Primarily for our customers but
also for other stakeholders, including
shareholders. We have taken the criticism
that certain products did not meet our
customers’ expectations seriously, and
we were pleased to announce a final
settlement with all interest groups.

With this settlement, we provide clarity to
our customers and we can finally resolve
this issue.

We recognised a provision of
approximately EUR 360 million in the
fourth quarter of 2023, which included
EUR 60 million for hardship cases and
customers unaffiliated with one of the
interest groups who have not previously
received compensation. In addition,
approximately EUR 20 million is available
for these customers through the
remainder of a provision recognised as
part of the 2008 settlement.

The year was characterised by significant
technological developments, particularly

in artificial intelligence (AI). How did this
impact NN?

In 2023 we saw generative Al quickly
becoming a bigger part of our daily

work, also at NN. We were one of the

first companies to work with ChatGPT in
our own secure environment. In our call
centres in the Netherlands, we introduced
automated call logging in 2023 to provide
our agents with an automatic summary of
their customer conversations, replacing a
manual process.

We are looking at further opportunities
for application across our business, for
example in claims handling. With the
financial industry being so data-intensive,
there are many opportunities to further
improve the customer experience

and increase operational efficiencies.

Of course, alongside these opportunities
also come potential risks, so we have an

ethical framework and a clear governance
in place for all Al applications used by NN.

Large companies are facing increased
scrutiny on their climate strategies. How is
NN dealing with this?

The world is clearly not on track to meet
the targets of the Paris Agreement, so it
is understandable that companies also
receive questions on their plans and
targets. At NN, we have had a Climate
Action Plan since 2022, which describes
how we aim to reduce greenhouse

gas (GHG) emissions to net-zero in our
operations by 2040 and in our proprietary
investments and insurance underwriting
by 2050.

In July 2023, we published an update

of the plan, with additional measures
such as a further tightening our stance
on proprietary investments in the oil and
gas sector to also include conventional
oil and gas activities. We also announced
our first interim net-zero targets for our
residential mortgages and insurance
underwriting portfolios.

Next to these long-term goals, we are
taking actions with a shorter timeline.
On the investment side, we invested

a total amount of EUR 10.8 billion in
climate solutions, such as certified
green buildings and renewable energy.
We also reported a 10% reduction of GHG
emissions in our corporate investment
portfolio, moving us towards our goal of
a 25% reduction by 2025 versus 2021
levels. On the insurance side, our Dutch
Non-life business increasingly focuses
on offering sustainable damage repair to
our customers.

Of course, collaboration with peers, other
industries, and governments remains
crucial, as we can only address climate
change together.

Looking ahead, what are the focus areas for
2024?

Led by our ambition to be an industry
leader, known for our customer
engagement, talented people, and
contribution to society, we have made
significant progress since the launch of
our strategy in 2020. At the same time,

there are areas where we need to step up.
We will therefore put even more emphasis
on further improving the digital customer
experience and increasing operational
efficiencies, with the aim to grow our
business and stay financially healthy in
the future.

Ultimately, it is our purpose to help people
care for what matters most to them, and
support them in their financial well-being.
Itis our role to help safeguard the financial
stability of households and companies

by insuring their risks. By investing

the insurance premiums from our
policyholders, with a long-term horizon,
we play an important role in society and
the economy, as well as in the sustainable
investment landscape. This is something
we take very seriously and it is deeply
rooted in our values and culture.

Our people play a key part in this. I would
like to take this opportunity to express
my gratitude for their excellent work over
the past year. Also, I thank my colleagues
on the Management Board for the
collaboration, and the Supervisory Board
for their continued guidance and support.
Finally, I want to thank our customers,
shareholders and other stakeholders for
their trust in our company.
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2 Our
environment

Throughout our more than 175-
year history, our company has
merged, grown and changed,
but the core of who we are has
remdained the same. We use
our resources, expertise and
networks to respond to the
changing world around us.

\ogate; )
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The world around us

Geopolitical instability

Geopolitically, the world is increasingly
becoming more complex, for example with
the Russia-Ukraine war, and continuing
tensions between the US and China both
military and economically. Additionally,
in October 2023, the Israel-Hamas
conflict added significantly to geopolitical
instability, further complicating
international political relations and
increasing economic uncertainty.

NN does not have direct business
activities in Ukraine, Russia, China and
Israel and has limited direct financial
exposure to these countries. However, the
impact on our operating environment and
on NN itself depends on the continuation
of geopolitical instability, which may
coincide with other economic (inflationary
or recessionary) developments.

Read more on the mitigating measures
that we have at hand in the Risk chapter
on page 71.

Political developments in Europe and

the Netherlands

The European political landscape is facing
increased polarisation and fragmentation.
We witness this trend in many of our

key markets, such as the Netherlands,
Spain and Poland. While the magnitude

of political developments varies per
country, in general these pose challenges
to achieving agreements on various
systematic changes that create clarity on
the future course of much-needed reforms
in pensions, healthcare and climate
solutions. For market participants with
alonger-term perspective this creates
additional unclarity.

On 7 July, the Dutch government
coalition fell, and elections took place on
22 November. After the elections, it may
take some time before a new coalition
government is formed. It cannot be ruled
out that progress on several items may

be slow and further pushed forward,
such as on climate change mitigation and
the housing market. There is also some
uncertainty about pensions; although
the new pension reforms were approved
in summer 2023, some parties have
expressed the intention to scale back
several reforms.

During 2023, new budget plans

were adopted, such as an increase in
minimum wages. To compensate for the
budgetincreases, several measures
were taken, such as a tax on share
buybacks as of 2025 and a scaling down
of remuneration tax benefits for new
expats as of 2024. These measures
potentially have a negative impact on
the attractiveness of companies in the
Netherlands from an investment and
employability perspective.

In June 2024, elections will be held in
the European Union. It is expected that
the negotiations on the 2020 Solvency

II review will be finalised before that
date. However, negotiations on the Retail
Investment Strategy and the Regulation
on Financial Data Access will be
postponed until after the European Union
elections (see below).

Economic developments

Geopolitical tensions, commodity
shortages and overheating markets
impact the economy. Steep increases in
energy and commodity prices in 2022
were followed in 2023 by economy-
wide price increases and wage inflation.
Central banks worldwide continued
increasing interest rates to combat
inflation, to over 5% in the US and to 4.5%
in the eurozone. Such interest rate levels
have not been seen since the 1980s.
Inthe US, a ‘soft landing’ is expected
with a slowdown in economic growth
avoiding a recession, but the high debt
level is creating uncertainty about the

sustainability of government finances.

In Europe, in the second half of the year,
inflation was on a downward trend, with
core inflation (excluding food and energy)
still at relatively high levels, which impacts
the timing of generally expected interest
rates cuts by the European Central Bank
in 2024. Growth of the eurozone economy
has been adjusted downwards throughout
2023 to 0.5%, and expectations for 2024
are for growth just below 1%, slower

than previously expected. Growth in the
Netherlands was flat this year, with an
outlook for very modest growth in 2024.
Growth in other countries where NN is
active was low in 2023 but generally
expected to pick up to above the
European average in 2024.

NN has experienced a relatively modest
impact of these adverse developments.
Higher volatility of financial markets,
increased inflationary pressure and lower
economic growth led to a somewhat more
volatile Solvency II ratio. In the short
term, however, NN has been able to deal
with the adversity of these developments,
given the strong solvency and liquidity
positions and current asset exposures.
We will remain vigilant as the impact of
high inflation, high interest rates and
lower growth is challenging for financial
service providers. Our aim is to navigate
these turbulent economic developments
and manage the accompanying risk.

Read more in the Risk chapter on page 72.

Technological developments

We live in times of technological
revolutions, exemplified by the quick
rise of new features such as large
language models, including ChatGPT.
These have made a strong impact on
market developments, showing the
continuously growing potential of
technology and artificial intelligence
(AI). Going forward, technological
developments in virtual and augmented
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reality, blockchain and quantum
computing will continue changing the
marketplace. These impacts could range
from redesigned customer experiences,
efficiency gains and strengthened
cybersecurity measures. Where new
technologies arise, there will also be new
risks and opportunities. Companies have
to be prepared to implement and get the
most out of these developments, making
sure their processes and employees

are able to adopt them. Consumers and
society are wary about what could
happen with their data, some fearing
that automation could lead to unfair or
even discriminatory decision-making.

As these technological advances are
widely available, the risk of cyber-attacks
is also growing. We closely follow these
developments and adopt these new
ways of working in a prudent way, by
further investing in security measures,
the education of our employees and
transparency towards our stakeholders.

Sustainability

Climate change represents one of the
biggest challenges of our time, as seen in
the increased frequency and severity of
extreme weather events such as floods,
hurricanes and droughts. As an insurer
and bank, climate change represents a
key risk through which we are exposed via
both sides of our balance sheet: through
our investments on the asset side and
our underwriting on the liability side.

We continue to focus on further aligning
our strategy and business activities with
the challenges posed by climate change.
We have set clear targets to reduce
greenhouse gas emissions to net-zero

in our own operations by 2040, as well
asin our investments and insurance
underwriting by 2050. We updated

our Climate Action Plan in July 2023.
Through our products and services, we
also aim to support our customers as they
navigate the transition to a low-carbon
economy. In addition, we are taking initial
steps to assess how we can positively
contribute to biodiversity.

Companies are also facing regulations
around sustainability, with authorities and
regulators increasingly demanding greater
transparency and clarity on potential

risks and opportunities. Examples include

the Corporate Sustainability Reporting
Directive, the EU Taxonomy and

the Sustainable Finance Disclosure
Regulation. We are preparing for the
implementation of CSRD for 2024.

In our non-life business, we focus on
sustainability in various ways. We help
customers protect themselves against
damage due to climate change and to
take action against climate change by
insuring sustainability risks, monitoring
and insight, and sustainable restoration
and repair. We focus on health aspects
for sustainable living, such as helping
customers in shortening and preventing
(long-term) absenteeism via prevention

and reintegration. Read more on page 22.

Regulatory developments

Ongoing regulatory changes and topics
subject to additional supervisory
scrutiny might affect our solvency
position. Such regulatory developments
include new pension regulations in the
Netherlands, changes to the Solvency
II framework, the implementation of
IFRS 9 and 17, and new regulations
regarding sustainability.

On 30 May 2023, the Dutch parliament
approved the Future of Pensions Act
(Wet toekomst pensioen (WTP)).

The law became effective as from

1 July 2023, with a transition period until
1 January 2028. At that date all pension
contracts will have to be adjusted. NN is
well-positioned to play an important role
in the Dutch pension system and started
preparations early. At the beginning

of 2024, the first WTP contracts were
concluded and administered.

In December 2023, the European
Commission, the European Parliament
and the Council of Ministers reached a
trialogue agreement about the 2020
Solvency II Review. The full impact
cannot be assessed as details need to

be established in secondary legislation.
Actual implementation of the new rules is
not expected before 2026.

In 2023, the new requirements of IFRS 9

and 17 became effective and were applied

by NN Group. Read more on page 26.

Other relevant legislative discussions for
the insurance industry are, for example,
the Retail Investment Strategy and the
Regulation on Financial Data Access
(FIDA). The European Commission aims
to ban inducements on certain features
of insurance-based investment products,
for instance when it concerns non-advised
sales and execution only sales; and new
‘independent advice’. The European
Parliament and the European Council of
Ministers are discussing their positions,
and the outcome of the trilogue
negotiations is not clear.

FIDA aims to create a framework through
which data holders (e.g. insurers, banks,
credit institutions) share the financial data
they hold with other players in the finance
industry (e.g. fintech companies), based
on the consent of customers. This could
provide opportunities but also risks; the
perceived implementation costs could
forinstance be substantial, with the risk
that only a limited number of customers
will make use of the option to share their
personal data, like with the Payment
Service Directive (PSD3).
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Determining our material matters

Our approach

As the basis for the DMA, we used the
sustainability matters overview from
the European Sustainability Reporting
Standards (ESRS). In line with previous
years, our materiality assessment was
conducted in accordance with the Global
Reporting Initiative (GRI). In the 2023
assessment, we applied GRI for the last
time. For our internal assessment we
validated the list from the ESRS with our
desk research and analysis of internal
sources, external standards, peer reports
and sector trends.

Examples of sources include civil

society organisations, insurance sector
reports, internal policies and plans on
environmental, social and governance
(ESG) impacts and peer analysis.

We took into account actual and potential
impacts, positive and negative impacts,
and financial risks and opportunities
across our value chain. For the purpose
of our assessment, we defined our value
chain, looking at the different roles of

NN and how they link to the applicable
sustainability matters. We divided

our value chain into four categories
concerning own operations, investments,
products and services, and business
partners. This way we can identify

the most material impacts, risks and
opportunities in our value chain.

After consulting with internal experts,
we consolidated the long list to create a
condensed sustainability matters list for
the purpose of performing our DMA.

Stakeholder engagement

We used an internal survey to assess the
impact and financial materiality of these
consolidated sustainability matters.
Stakeholders were asked to select the
ten sustainability matters they found
most likely to be material for NN Group
and rated the material matters on the

impact and financial materiality criteria.

In 2023, the perspective of the value
chain was included in the survey for the
first time. This meant we could extract the
scoring from the perspectives of the four
categories of our value chain and compare
the differences in scoring with the overall
response on the sustainability matters.
Based on this scoring in accordance

with CSRD, we came up with a result

per category, concerning positive and
negative impacts and financial risks and
opportunities. The survey was completed
by members of NN Group's Management
Board, Supervisory Board and Works
Council, and senior managers, internal
experts and employees.

We performed a social impact assessment
to receive more detailed input on what
our (internal and external) stakeholders
expect from us. We asked external
stakeholders to score NN's actual or
potential negative impact on a variety of
social matters covering our value chain.
We integrated this engagement into our
double materiality results. The following
external stakeholders completed the
survey: NGOs, human rights experts,
industry organisations, regulators,

ESG rating agencies, and peer experts.
Read more on the outcome of this process
on page 54.

The survey results were analysed and
provided the basis for further identifying
the most material sustainability matters
for NN Group.

Identifying of impacts, risks and
opportunities

To validate the survey scoring, we held
internal expert sessions with Legal,
Risk, Finance, Corporate Citizenship,
Investment office, HR, Procurement,
Facility Management, Life and Non-
life. The results from NN Bank were
consolidated into the NN DMA.

We identified which sustainability matters
are most material from our value chain
categories. The scoring and consolidation
process resulted in an overview of the
most material sustainability matters

for 2023.

We acknowledge that currently the
scoring is mostly done on a qualitative
basis and validated in expert sessions.
The goalis to include more quantitative
analysis going forward to substantiate the
impacts, risks and opportunities we have
as NN Group. This materiality assessment
forms a basis of directing our efforts on
data collection going forward and is part
of CSRD implementation.

Approval process DMA

The material sustainability matters are
included in the connectivity matrix (page
13) to show the relationship between
NN’s strategic commitments, trends and
developments, material sustainability
matters, impacts, risks and opportunities.
Looking ahead, we strive to enhance

our impact assessment through a more
detailed sustainability due diligence
process, value chain insights, and further
exploration of the use of internal and
external databases.

During the set-up and assessment phase
of the process, we involved the second
line for the correct application of the
CSRD requirements. The outcome of the
materiality assessment was presented to
the Management Board for discussion and
approval. The Supervisory Board approved
the connectivity matrix, including the
material sustainability matters and the
related impacts, risks and opportunities,
as part of the Annual Report approval
process. Read our material matters
definitions in the Material matters index
on pages 14 and 15.
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Determining our material matters continued

NN Group material sustainability matters

NN Group selected most material topics - relevant to all roles
- Climate change adaptation

+ Climate change mitigation
- Customer needs and satisfaction

N
Additional material topics per role

9 Other
information

- Working conditions
at NN - secure
employment, social
dialogue, workers rights &
collective agreements

- Working conditions at
NN - work-life balance and
health and well-being

- Diversity and inclusion

« Human Capital
Development
and attraction

- Community investment

- Corporate conduct

- Water (water
consumption, withdrawal
and discharge and use

of marine resources and
extraction into ocean)

- Direct impact drivers of

biodiversity loss

- Working conditions in our

value chain (secure and
fair employment)

- Other work-related rights

(child labour, forced
labour, adequate housing
and privacy)

+ Human rights in our

value chain

- Circular economy for our
products and services

- Social (financial) inclusion

of consumers and/or end-
users

- Working conditions in our

value chain (secure and
fair employment)

- Other work-related rights

(child labour, forced
labour, adequate housing
and privacy)

In the Annual Report, the management
of material topics is shown on a
consolidated level within our connectivity
matrix. Disclosure on impacts, risks and
opportunities identified is included for
those material topics where we have

the data and/or information available.
The same holds for our material topics
with regard to policies or commitments,
actions taken, procedures and

indicators. Based on new insights from
our materiality assessment, we are
developing and improving policies,
procedures, action plans and indicators
for the purpose of reporting and to
provide stakeholders with a more detailed
overview and effectiveness. With CSRD
on the horizon, we strive to include

this data in our first Annual Report with
sustainability information based on CSRD
as from 2024. For now, we report the
omissions in our GRI index on some of our
newly identified material topics as we do

NN Group N.V.
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not show the level of detail that is required
by GRI, but feel we have given a high-level
understanding of our process of assessing
our impacts, risks and opportunities.

Main changes in process and results

The main changes, compared to

the materiality process and the

outcome in 2022 to identify material

sustainability matters:

- New set-up of the materiality process
in anticipation of CSRD (double
materiality) instead of single materiality

- Integrated CSRD criteria into our survey
and validating the survey results with
expert validation sessions

- Consolidation of the results with
local double materiality assessments
from NN Bank and our social
impact assessment

- FocusonE, S and G sustainability
matters and aligning with the strategic
risk assessment

+ Used ESRS-prescribed sustainability

matters compared to NN’s definitions
of sustainability matters

- Consolidation of ESRS-prescribed

sustainability matters

- Integrated concept of value chain in

our double materiality assessment
to further specify where we have
identified the impacts, risks

and opportunities

+ Excluded financial topics from the

sustainability double materiality
assessment, which are covered in the
Strategic Risk Assessment

- New material topics identified; refer to

the overview on the next page
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Connectivity matrix

Our strategic
commitments

Customers and
distribution

We see our
customers as the
starting point of
everything we do

e

Products and
services

We develop

and provide
attractive products
and services

e

People and
organisation
We empower our
colleagues to be
their best

o

Financial
strength

We are financially
strong and

seek solid long-
term returns

for shareholders

ae)

Society

We contribute to
the well-being
of people and
the planet

ae)

Trends and
developments

Impact materiality
(Positive (P) and Negative (N))

« Customer needs and

satisfaction (P)

- Circular economy for

our products and
services (P)

- Social (financial)

inclusion of
customers (N)

+ Climate change

adaptation (P)

+ Climate change

mitigation (P/N)

- Circular economy for

our products and
services (P)

- Social (financial)

inclusion of customers
(N)

- Working conditions
- atNN (P)
- Diversity and inclusion

(P/N)

+ Human Capital

development and
attraction (P)

- Community

Investments (P)

- Corporate conduct (P/N)
- Working conditions

- inour value chain (N)

- Other work-related

rights (N)

- Climate change

mitigation (P/N)

- Customer needs and

satisfaction (P/N)

- Corporate Conduct

(P/N)

- Climate change

adaptation (P)

- Climate change

mitigation (P/N)

- Water (N)
- Direct impact drivers of

biodiversity loss (N)

- Working conditions in

our value chain (N)

- Other work-related

rights (N)

- Human rights in our value

chain (N)

- Community investment (P)

6 Corporate 7 Factsand
governance figures

Financial materiality

(Risk (R) and Opportunities (0))

- Customer needs and
satisfaction (O)

- Circular economy
for our products and
services (O)

+ Climate change
adaptation (O)

+ Climate change
mitigation (R(M/L*)/0)

- Circular economy for
our products and
services (O)

- Climate change
mitigation (R(M/L*)/0)

- Customer needs and
satisfaction (O)

- Climate change
adaptation (O)

- Climate change
mitigation (R(M/L*)/0)

8 Annual 9 Other
accounts information

Risks for our business
and society

1 Cyber (security) risk

4 Sustainable cost levels

6 Regulatory
environments

7 Geopolitical instability

8 Recession

9 Inflation

@ See pages 63-78

2 Climate change
- physical risks
for liabilities
3 Climate change -
transition risk
4 Sustainable cost levels
6 Regulatory environment
10 Product suitability

@ See page 63-78

1 Cyber (security) risk
@ See pages 63-78

Sustainable cost levels
Model risk

Regulatory
environment
Geopolitical instability
Recession

Inflation

@ See pages 63-78

o Ul

[ColoeREN ]

2 Climate change
- physical risks
for liabilities
3 Climate change -
transition risk
6 Regulatory
environment
Geopolitical instability
Recession
Inflation

@ See pages 63-78

[ColoeREN ]

*We have assessed the results of the DMA on the short and medium time horizon. Climate change (physical and transitional) risks that may potentially impact assets or liabilities are considered
material based on the strategic risk assessment, assuming a medium- to long-term horizon.

NN Group N.V.
2023 Annual Report



2 Our operating
environment

Definitions material topics

Environmental topics

Climate change adaptation

Climate change mitigation

Water — water consumption,
withdrawal and discharge and
use of marine resources and
extraction into the ocean

Direct impact drivers of
biodiversity loss - land use
changes and the management
of natural resources

Circular economy for our
products and services

Social topics

Working conditions - secure
employment, social dialogue,
workers rights and collective
agreements

Working conditions — work-life
balance and health and safety

Diversity and inclusion

Human Capital Development
and attraction

Working conditions in our
value chain - secure and fair
employment

Definition

Process of adjustment to actual and expected climate change and its impacts. Ways of how an
organisation adjusts to current and anticipated climate change-related physical & transitional
risks, as well as how it contributes to the ability of societies and economies to withstand impacts
from climate change.

This matter also covers an organisation’s strategy in relation to the transition to a low-carbon
economy and the impacts of that transition on workers and local communities.

Process of reducing GHG emissions and holding the increase in the global average temperature
to well below 2°C and pursuing efforts to limit it to 1.5°C above pre-industrial levels, as laid out in
the Paris Agreement.

The extraction and use of biological and non-biological resources found in the seas and oceans
(e.g. deep sea minerals, gravels and seafood products). This also includes the sum of effluents
and other water leaving the boundaries of the organisation and released to ocean water over the
course of the reporting period.

The human use, or management of a natural resource, of a specific area for a certain purpose
(such as residential, agricultural, recreational, industrial, etc.). Influenced by, but not synonymous
with, land cover. Land use change refers to a change in the use or management of land by
humans, which may lead to a change in land cover. Examples of these direct impacts are
exploitation by harvesting and abstraction, land degradation, desertification and soil sealing.

The latter means covering up the original soil, for example by roads or the construction of homes.

Resources that leave the organisation’s infrastructure (in the form of products and services).

Definition

Increasing the percentage of workforce with employment contracts (especially permanent
contracts) and social protection. This also includes the freedom of expression, which is the
right to seek, receive and impart information and ideas of your choice without interference and
regardless of frontiers.

Extending social dialogue to more establishments and/or countries. This also includes increasing
the percentage of own workers covered by collective bargaining, negotiating collective bargaining
agreements over sustainability issues. This also includes privacy rights of NN Group employees,
where these rights protect them from unlawful and unnecessary surveillance.

Extending work-life measures to a greater percentage of own workers and reducing the rate of
injuries and worktime lost due to physical and mental injuries.

Refers to a workforce that is representative and inclusive. This includes promoting gender
equality and equal pay, increasing the presence of women in the workforce and top management,
reducing the wage gap, the employment and inclusion of persons with disabilities, as well as
increasing the representation of under-represented groups in the workforce and top management
to foster a diverse and inclusive organisational culture.

Human capital can be broadly defined as the stock of knowledge, skills and other personal
characteristics embodied in people that helps them to be productive. Pursuing formal education
(early childhood, formal school system, adult training programmes) but also informal and on-the-
job learning and work experience all represent investment in human capital. This is the impact

NN Group has on its own workforce by nurturing a culture that supports continuous learning and
collaboration and investing in personal and professional development, as well as the impact on
NN Group and our ability to execute our business strategy by attracting, retaining and developing
talent needed and fostering employee satisfaction. This includes reskilling our workforce towards
changing ways of working and insurance business models.

Increasing the percentage of workers in the value chain (e.g. employees working in organisations
that are linked to NN Group as part of our value chain activities such as procurement activities or
service organisations) with employment contracts (especially permanent contracts) and social
protection. Increasing the percentage of workers in the value chain with flexible working time
arrangements, while paying them adequate wages. This matter also covers the establishment of
the social dialogue to more countries.
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Definitions material topics

Other work-related rights —
child labour, forced labour,
adequate housing and privacy

Human rights in our value chain

Community investment

Customer needs and
satisfaction

Social (financial) inclusion of
customers

Governance topics

Corporate conduct

Extending measures for preventing exposure of young persons to hazardous work to a greater
percent of operations in the value chain. Extending measures for preventing child labour to a
greater number of operations. Having secure tenure — not having to worry about being evicted or
having home or land taken away. It means living somewhere that is in keeping with their culture,
and having access to appropriate services, schools and employment. Privacy rights protect the
workers in the value chain from unlawful and unnecessary surveillance.

Security concerns linked to climate change include impacts on food, water and energy supplies,
increased competition over natural resources, loss of livelihoods, climate-related disasters, and
forced migration and displacement.

Right to seek, receive and impart information and ideas of their choice without interference and
regardless of frontiers. Including the right to freedom of association which involves the right of
individuals to interact and organise among themselves to collectively express, promote, pursue
and defend common interests. This includes the right to form trade unions. Freedom of peaceful
assembly and of association serve as a vehicle for the exercise of many other rights guaranteed
under international law, including the rights to freedom of expression and to take partin the
conduct of public affairs. The right to freedom of peaceful assembly and association is protected
by article 20 of the Universal Declaration of Human Rights.

Free, Prior and Informed Consent (FPIC) is a manifestation of indigenous peoples’ right to self-
determine their political, social, economic and cultural priorities. It constitutes three interrelated
and cumulative rights of indigenous peoples: the right to be consulted; the right to participate;
and the right to their lands, territories and resources. Cultural rights protect the rights for each
person, individually and in community with others, as well as groups of people, to develop and
express their humanity, their world view and the meanings they give to their existence and their
development through, inter alia, values, beliefs, convictions, languages, knowledge and the arts,
institutions and ways of life.

The impact NN Group has on the communities around us by investing our resources, expertise
and networks to maximise positive change in our communities, specifically around financial,
mental and physical well-being (together with non-profit organisations and research institutes).

Satisfying the needs of our customers by offering them suitable products and services as well as
living up to our duty of care. Including safeguarding (informational) safety of individuals who make
use of our products and services, either for themselves or for others.

The process and actions taken to ensure that all individuals, regardless of their background or
characteristics, have equal opportunities and access to products, services and information.
Itinvolves promoting non-discrimination, eliminating barriers that hinder access, and
implementing responsible marketing practices that prioritise transparency, fairness and the well-
being of consumers.

Definition

Corporate conduct expresses goals through values and beliefs. It guides the undertaking’s
activities through shared assumptions and group norms such as values or mission statements or
a code of conduct.
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Stakeholder engagement and
international commitments

NN Group engages in ongoing dialogue with stakeholders on a variety of
topics, ranging from products, services and business performance to our role
in society. By endorsing national and international sustainability initiatives,

we underline our ambitions and join forces with other organisations to increase
leverage of the topic at hand.

Stakeholder engagement
Engagement is a vital part of our efforts
to earn and maintain the trust and
support of our stakeholders, and to fulfil
our duty as a responsible and engaged
company. We identify stakeholders
based on their potential to influence or
be affected by our business. We share
an overview of important stakeholder
groups, the key topics that matter to
them and that we seek their feedback
on, and the forms our dialogue takes

on page 18.

Stakeholder policy

In 2023, we formulated a Stakeholder
Engagement Policy, describing our
principles and approach regarding our
relations with stakeholders and how
we carefully balance their interests.
The policy covers engagement on
sustainability aspects of NN’s strategy,
and is based on our purpose and three
values: care, clear, commit. Read more
in the policy on our website.

Engaging with public

decision-makers

NN is committed to being transparent

on the core topics on which it

formulates positions, and ensuring

that public decision-makers are

provided with reliable and updated

information. NN Group is registered

as number 493416718971-18 at the

EU Transparency Register, europa.eu.

To ensure compliance, and to discuss

policy developments and implications

of relevant regulation, we are a member

of various national and international

organisations, including:

- Inthe Netherlands: Dutch Association
of Insurers (Verbond van Verzekeraars),
Dutch Banking Association (NVB) and
Confederation of Netherlands Industry
and Employers (VNO-NCW)

NN Group N.V.
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+ In Europe: the national insurance
and pension associations in the
countries where NN Group is active;
Pan-European Insurance Forum
(PEIF), European Financial Services
Roundtable (EFR), European Insurance
CFO Forum and CRO Forum

+ International: World Economic Forum
(WEF) and Geneva Association

NN’s annual total monetary contribution
and expenditure to trade associations
in 2023 was EUR 5.7 million. The three
largest contributions were to the Dutch
Association of Insurers, the Dutch
Banking Association and the World
Economic Forum.

NN engages directly with authorities and
public decision-makers on regulatory and
financial market-related issues, providing
them with relevant information when

appropriate. We do not make financial

contributions to political parties in the

Netherlands or elsewhere, and focus on

EU and Dutch legislative proposals or

policies, including:

+ Prudential regulation — Solvency II,
Recovery and Resolution

- International Financial Reporting
Standards (IFRS)

- Sustainable finance policies —
Taxonomy, SFDR, CSRD

- Corporate Sustainability Due Diligence
Directive (CSDDD)

- Retail Investment Strategy (RIS)

- Insurance Distribution Directive (IDD)

- Digital strategy — Financial Data
Access (FIDA) Framework, Artificial
Intelligence Act, Open Finance and
Open Insurance, Data Protection

+ Anti-money laundering (AML)

- Pension reforms in various countries

+ Labour market reforms

Stakeholder dialogue on pipeline projects

NN Group is involved in a dialogue with
TotalEnergies due to human rights
violations and oil pollution around

the East African Crude Qil Pipeline
(EACOP), a pipeline in Uganda and
Tanzania. The dialogue is ongoing and
TotalEnergies has responded to our
requests for information.

NN Group met with several NGOs, both
Mozambican and Dutch, and other
Dutch financial institutions to discuss
anissue in Mozambique. The NGOs
provided context on the situation in
Cabo Delgado (a province in northern
Mozambique) and explained the human
rights, climate and environmental
effects related to a gas pipeline project
involving the French energy company

TotalEnergies. The gas pipeline
consortium includes TotalEnergies
and several Chinese, Indian and
Mozambican oil & gas companies.

After attacks by a rebel armed group
that killed more than 1,200 people

in April 2021, TotalEnergies declared
force majeure and suspended its
operations in Mozambique. This not
only impacted the subcontractors’
employees but also affected the local
population displaced by the gas project
and attacks. The NGOs have asked
investors, including NN, to engage
with TotalEnergies on this issue.

For more details, read our Active
Ownership Report on the NN website.



2 Our operating
environment

Stakeholder engagement

National and international
commitments

As a company headquartered in the
Netherlands, we are subject to Dutch law
and the Dutch Corporate Governance
Code. We observe the relevant laws
and regulations of all markets in which
we operate. We are also subject to
relevant international standards and
guidelines, including the UN Global
Compact and the OECD Guidelines for
Multinational Enterprises and the UN
Guiding Principles on Business and
Human Rights (UNGP). To underline our
sustainability ambitions, NN and/or our
respective businesses have endorsed
various national and international
sustainability initiatives, and we are a
member of various relevant international
organisations. By taking an active role
in these partnerships we can increase
the impact of the capital we put to work
and thus help create a better world.
Read more on the NN Group website.

Commitment of the financial sector to the
Dutch Climate Agreement

In July 2019, NN signed the commitment
of the financial sector to the Dutch
Climate Agreement. We thereby commit
to contributing to the financing of

the energy transition, to disclosing

the carbon footprint of our relevant
investments and to publishing a Climate
Action Plan, which we updated and
published in July 2023.

We began disclosing the carbon
footprint of our proprietary assets
in 2017. Our 2023 measurement
covers approximately 80% of our

total proprietary asset portfolio,

which comprises the general account
investment portfolio of the insurance
entities, the assets of NN Bank and the
holding assets of NN Group. We are
continuously evolving how we address
climate change, and this is reflected

in our strategy, policies and activities.
Read more on pages 49-54 and pages
133-139.

International Responsible Business Conduct
insurance sector agreement

The International Responsible Business
Conduct (RBC) Agreement for the Dutch
insurance sector aimed to further align
the insurance sector’s investment
activities with international standards
and guidelines on responsible business
conduct. The covenant’s signatories,
which included the Dutch government,
pool their knowledge and experience;
identified environmental, social and
governance (ESG) risks; and initiated
steps to mitigate them. The five-year
term of this agreement ended in 2023
and NN is participating in talks with other
insurers to ensure a follow-up.

Net-Zero Insurance Alliance

In 2021, NN Group joined the Net-Zero
Insurance Alliance (NZIA), which brings
together insurers and reinsurers to play
their part in accelerating the transition
to net-zero emission economies.

We are committed to transitioning

our underwriting portfolio to net-zero
greenhouse gas (GHG) emissions by
2050. The NZIA announced in July 2023
that the NZIA Target-Setting Protocol
would transition to serve as a voluntary

global best practice guide to aid in the
accurate measurement, standardisation
and comparability of science-based
decarbonisation targets for insurance
and reinsurance underwriting portfolios.
Members of the NZIA, including NN,
remain committed to the net-zero
transition and are engaging with a
broader community of stakeholders on
the future evolution of the NZIA.

Task Force on Climate-related Financial
Disclosures (TCFD)

Since the financial year 2017,

NN has reported on climate change

in accordance with the Financial
Stability Board'’s Task Force on Climate-
related Financial Disclosures (TCFD).

In the reference table on page 364, we
show where we have included TCFD
recommendations, structured along
the four TCFD pillars of governance,
strategy, risk management, and metrics
and targets.

Nature Action 100

In 2023, NN Group joined Nature Action
100, a global investor-led initiative
working to drive corporate action to
reverse nature and biodiversity loss

by 2050. Through the initiative, 190
investor participants will engage directly
with 100 companies in key sectors
around the world to advance the investor
expectations identified by Nature

Action 100.

NN Group’s investment stance on tobacco control

NN Group has excluded tobacco
producers from its proprietary
investments since 2018 due to
concerns regarding public health and
the economic burden smoking places
on society. In 2023, we joined 56 other
financial institutions as a signatory
of the Financial Sector Statement on
Tobacco Control, urging governments
to accelerate implementation of the

2023 Annual Report

World Health Organization Framework
Convention on Tobacco Control

(WHO FTC) to achieve the health and
economic benefits of tobacco control.

In 2023, we evaluated our exclusion
criteria for tobacco production and
decided to expand our policy by explicitly
adding e-cigarettes. We also lowered the
exclusion threshold for revenues from

tobacco production from 50% to 5%
for our proprietary assets. We believe
engaging with the tobacco industry
would not lead to fundamental changes
and that the sector is associated with
human rights violations and negative
environmental impacts. The supply chain
for tobacco farming, which engages
over 17 million people, is particularly
susceptible to such violations.
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Stakeholders, engagement, topics and outcomes

Customers

We aim to support our customers in dealing
with expected and unforeseen changes

in the key moments in their lives through
offering products and services that are

Colleagues

Our NN colleagues together create a
culture that is based on our values and
purpose, and that supports a flexible and
open mindset.

9 Other
information

easy to understand and use.

Engagement:
Survey

Topics discussed:

Customer experience

Outcome:

Increase customer engagement

Regulators and
government agencies

We have direct engagements with
public decision-makers and regulators
concerning regulatory and financial
market-related issues.

Engagement:
Meetings and working visits

Topics discussed:

Economic and financial market
developments, risk assessments,
insurance regulations, pension and
labour market regulations, sustainable
finance, ESG, digitalisation

Outcome:
Engagement with these stakeholders;
exchange views and insights

\

Agents and intermediaries

We have relationships with many partners
in our value chain, including intermediaries
and other entities linked to our operations,
products and services.

Engagement:

Surveys, roundtables, webinars and
(digital) visits

Topics discussed:

Market topics in general, co-creation

Outcome:

Improved cooperations with
intermediaries, increased intermediary
satisfaction, well-informed brokers
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Engagement:

Leadership and other (digital)
conferences, surveys, works councils,

unions
Topics discussed:

Values, Code of Conduct, hybrid working,

Action Plan
Outcome:

engagement, climate change, Climate

Inform and engage employees,

values-driven culture

Our
stakeholders

Societal and
network organisations

We strive to contribute to the well-being
of people and the planet through, for
example, integrating sustainability
factors into our underwriting

activities and managing our direct
environmental footprint.

Engagement:
Correspondence, meetings, reports
and surveys

Topics discussed:

Climate change, biodiversity, human
rights, net-zero commitments,
international business conduct

Outcome:
Exchange views, insights, next steps
and benchmarking methods

N\

Investors, analysts

We are committed to delivering strong
and sustainable returns for the capital
that investors provide and are clear and
transparent in how we communicate.

Engagement:
Annual shareholders meeting, analyst
calls, investor meetings, survey

Topics discussed:

Strategy, financial and operational
developments, capital position,
approach to sustainability

Outcome:
Inform and engage with analysts,
shareholders and other investors

/

Society: Expert groups and
Industry associations

We want to contribute to a world where
people can thrive for generations to come,
for example, by investing our assets
responsibly, by being a fair taxpayer, and
through our activities in the communities
where we live and work.

Engagement:
Correspondence, meetings, reports,
surveys and knowledge sessions

Topics discussed:

Solvency and capital, pension reform,
climate-related insurance, digitalisation,
general economic outlook, investors’
role in climate transition, social

impact assessment

Outcome:

Stimulate sector-wide cooperation, align
methodologies and pool knowledge

and experience
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5 Our strategy and
performance

Our financial strength, scale and
footprint give us the adaptability
and resilience to compete in
fast-changing environments,

to create solid returns for our
shareholders, and to contribute
to the communities in which we
live and work.
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Our strategy

Our ambition is to be an industry leader, known for our customer engagement,
talented people, and contribution to society. Our strategy aims to help us
achieve our ambition in the coming years and to create sustainable long-term

value for our stakeholders.

Today’s world is characterised by
continued (geo)political turmoil,
macroeconomic uncertainties, volatile
markets, and the impact of climate
change. These trends are impacting

our communities and the lives of

our customers, creating demand for
protection during those key moments in
life, whether it is retirement, iliness or
extreme weather.

Our strategy remains well-aligned with
these long-term trends. For example,
increased risk awareness among
consumers is creating additional demand
for protection products across our
international markets, where insurance
penetration rates are still relatively low.

Our purpose

We also see growing demand for
personalised pension products and
financial planning tools in many of

our markets where governments and
employers are encouraging employees to
commit additional funds to their pension
scheme. Finally, we see growing awareness
among customers on climate change,
which is translating into higher demand
for sustainable products and services.

To execute our strategy, we have identified
five strategic commitments. Since the
launch of our strategy in 2020, these
commitments have steered our strategic
direction and decision-making, supported
by strategic and financial targets that
enable us to monitor our progress.

At the end of 2023, we refined our five
strategic commitments and introduced
anew commitment on becoming a
‘digital and data-driven organisation’,
while combining our commitments on
customers and products and services
into a single commitment, called
‘engaged customers’. This update
reflects our focus on transforming our
business by further simplifying our
technology and operations, giving us
room to grow our business further.
We will report on our refined strategic
commitments as of 2024.

We help people care for what matters most to them

Our ambition

We want to be an industry leader, known for our customer
engagement, talented people, and contribution to society

Our values i
O
Care Clear Commit

NN Group N.V.
2023 Annual Report

Our brand promise

You matter

Our strategic commitments

v Customers and distribution

&Jﬂ We see our customers as the
starting point of everything
we do

Products and services

| We develop and provide
attractive products and
services

People and organisation
We empower our colleagues
to be their best

Financial strength

We are financially strong and
seek solid long-term returns
for shareholders

Society
We contribute to the well-being
of people and the planet



3 Our strategy and
performance

Progress on our commitments

¢[eg) Customers and
@ 7 distribution

Our commitment

Our customers are the starting point of everything we
do. We engage with them to ensure we meet their needs
and offer solutions that create sustainable long-term
value. We use our digital capabilities and leverage our
strong distribution footprint in order to further enhance

our customer experience.

Our 2023 progress

» We track the satisfaction of our
customers through the relational
Net Promoter Score (NPS-r), which
measures how likely it is that they will
recommend our products and services
to colleagues, friends or family.

In 2023, our Netherlands business
scored on par with market average
and our International businesses
scored above market average.

- NN announced a final settlement

with consumer interest groups on
unit-linked products sold in the
Netherlands by Nationale-Nederlanden,
including Delta Lloyd and ABN AMRO
Levensverzekering. We have taken

the criticism that certain products did
not meet our customers’ expectations
seriously, and therefore we are pleased
with this final settlement with these
interest groups. With this settlement
we provide clarity to our customers and
can finally resolve this issue. Read more
in Note 43.

- Climate change is fuelling extreme
weather events such as storms and
heavy rainfall. We successfully handled
allinsurance claims from Dutch
holidaymakers following major floods

in Slovenia and hail storms in Italy in
August. For customers stranded in
Italy, experts and claims employees
aimed to give clarity as quickly as
possible. When emergency repair was
not possible locally, 93 vehicles were
repatriated to the Netherlands.

- Intheinternational markets where we
work with tied agents, we continued
to digitalise our processes, and
enhance the digital lead and activity
management support we provide.

We have made significant progress in
new sales life insurance (APE) from
leads provided to our tied agents,
achieving 97% growth compared

to 2022. Approximately 2.5 million
customers use our customer app and
platform systems in these markets,
representing a 17% increase compared
to 2022.

+ Inour Dutch units, approximately

2.1 million customers use our customer
app and platforms, representing an

8% increase compared to last year.
Overall customer activity on our
platforms was up by 12.5%.

- We strengthened our distribution

network across our European markets.
NN Czech Republic entered into a

Using Al for a personal touch

We believe that our colleagues’ time is best spent helping our
customers and we are exploring how artificial intelligence
(AI) can help us achieve this across our business. In our call
centres in the Netherlands, we introduced automated call
logging in 2023 to provide our agents with an automatic
summary of their customer conversations, replacing a manual
process. With over two million calls logged each year at

3.5 minutes per call after call handling time, using Al to create
these summaries enables our employees to make more time to
support our customers and focus on the conversation. Al can
also help identify customer claims that need further attention

2023 Annual Report

seven-year exclusive partnership

with MONETA Money Bank for the
distribution of its life insurance and
pension savings products to MONETA's
customers. NN Slovakia strengthened
its partnership with Slovenska
sporitelfa, the country’s largest bank,
offering its customers a new risk
insurance product. And in Romania,
we extended our bancassurance
distribution agreement with ING.

- NN Romania launched a digital tool

that supports customers to assess
their protection needs and discover
the right insurance and pensions
products for them. NN Life Japan has a
number of platforms aimed at tackling
SME owners’ pain points, including the
pressing issue of business succession.
In 2023, we saw registered users
double on our Kagyo-aid platform and
Tsugunowa website, which support
SME owners’ children and spouses,
respectively, in a smooth business
takeover. Registered users on these
platforms exceeded 25,000.

Read more about how we create value
for our customers on pages 34-36.

or a personal touch. NN brand OHRA handles a large portion
of their claims through an automated process, allowing
for a quick and efficient process. However, some situations
require closer attention and leniency than the standard
process allows. Their machine learning model the Human
Scale (Menselijke maat) uses text pattern recognition and
predefined business rules to identify claims that require
attention from an employee. By using this model, OHRA is
able to provide personalised care to their customers when
needed, while still maintaining an efficient process for the
majority of claims. Read more about Al on page 34.



3 Our strategy and
performance

Progress on our commitments

Our commitment

We aim to excel in developing and providing attractive
products and services, and to operate with efficiency,
agility and speed. To continue doing so, we will make
use of digital and data capabilities.

Products and
M| services

o)

- NN Romania launched a critical
iliness insurance covering treatment

- Our Netherlands Life business added
a new collective term life insurance

Our 2023 progress

- To measure our progress, we have

various key performance indicators
for our business units. For example,
at Netherlands Life, we focus on
growing the defined contribution
pension business through net
inflows. In 2023, the net inflows
were 2.3 billion. Netherlands Non-
life reported a 1.9% increase in
gross premiums written to EUR

3.8 billion, while NN Bank originated
EUR 4.7 billion of new mortgages

in 2023.

+ In preparation for the Dutch pension
legislation, which has been in

effect since 1 July 2023, Nationale-
Nederlanden and BeFrank, our online
pension administrator, organised
sessions to educate advisors on the
legislation changes and theirimpact on
customers. Read more on page 36.

- We continued to develop our Human
Capital Planner (HCP), including the
improved HCP Pension Barometer
where advisors can view their clients’
chosen schemes and compare
different scenarios.

in NN’s extensive range of pension
products. The collective term life
insurance is available for companies
with at least five employees and is
currently sold in combination with NN’s
Personal Pension Plan (PPP). It insures
employees against the risk of death,
providing an extra financial buffer to
the surviving relatives.

+ As part of our ambition to support the

transition to a sustainable society,
our Dutch Non-life business started
a series of initiatives for sustainable
damage repairs. Read more on
page 36.

+ We continued to build our protection

business in Europe. NN Hungary
started an exclusive reciprocal
cooperation with Premium Health Fund,
an independent private fund with over
300,000 members, whereby NN covers
the health fund members with health
group insurance, and offers them
individual life and pension products.

abroad for cancer, cardiac surgery,
neurosurgery and transplant.

Each customer is assisted by a
medical navigator throughout their
case, from diagnosis in a top clinicin
Romania to the needed treatment in
top medical centres abroad, benefiting
from covered medical care of up to
EUR 2 million.

- NN Hellas launched a health product

which is available through NN's
bancassurance channel. The product
supports customers in case of
hospitalisation and offers various
allowances for hospital stay, surgery
and home recuperation.

Read more about how we create value
for our customers on pages 34-36.

Supporting customers with mental health problems

We are responding to the rise in mental health problems in the
Netherlands and Europe. With statistics showing depression
and burnout on the rise among the self-employed, NN
Belgium integrated preventive mental well-being services for
this group as an add-on to its disability insurance, including
counselling, life coaching and mindfulness. The service is
unique in the Belgian market and was recognised by the
2023 DECAVIinsurance award in the innovation category.
Nationale-Nederlanden was among the first insurers in
Poland to add a rider to its group life insurance providing
psychological and psychiatric support in the event of mental
health disorders. The product is offered in the form of group
insurance as coverage for employees or as an extended
version that also covers their families. In the Netherlands,

2023 Annual Report

Non-life published research in September 2023 that found that
absenteeism due to mental health problems increased in the
first half of 2023, with a quarter of employees experiencing
too much stress. In addition to its occupational health & safety
services, Netherlands Non-life offers a prevention package
that helps employers and employees avoid absenteeism.
Following a successful pilot, NN Non-life alongside another
seven organisations has initiated a programme on employee
mental vitality, as a collaboration with Erasmus Happiness
Economics Research Organisation and Lab of Life.
Employees become certified trainers in supporting fellow
colleagues to feel less stress and focus on what is important
for them. Across our markets we also partner with NGOs to
support community programmes in this area.
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1 About
NN

Progress on our commitments continued

Our commitment

We nurture a culture aligned with our purpose, values
and ambitions. One that supports continuous learning,
collaboration and diversity of thinking. We consider all
colleagues to be talents, and invest in an inclusive and
inspiring environment, so that together we are optimally
equipped to take our business into the future.

People and
@’@ organisation

- Across our international business units,
we support our people to develop their

Our 2023 progress

- We measure our progress through

- The Zorggenoot support line was
made available to our employees in the

employee engagement surveys,
which are conducted twice a year.
In 2023, employee engagement
remained high at 7.8 compared to
7.9in 2022.

We continued our efforts to become
a more diverse and inclusive
workplace, including through gender
equality. The percentage of women
in senior positions remained stable
at 40% compared to 2022.

- Colleagues representing all NN
countries visited Rotterdam Pride and

digital skills, with 1,833 employees
completing at least eight hours of
training programmes on topics such
as Al, data analytics, Salesforce and
IT-related skills.

- To support well-being, we introduced

the Personal Health Checkin the
Netherlands, giving employees insights
into their lifestyle, blood pressure,
cholesterol, work stress and more.

The personal health report has their
risk assessment and recommendations
on how to improve their health.

Netherlands. It provides employees
who are also caregivers information
about different forms of support,

helps them with administrative work
and supports them in finding a good
balance between their own life,
caregiving and work. Since September,
more than 500 colleagues have visited
the platform.

- All'ten International Insurance business

units were certified a Top Employer
for the fifth time by the Top Employers
Institute. NN Group was included in the

Top 10 ranking companies in Europe,
as a result of having more than five
business units certified in Europe with
a high aggregated score.

joined a training session on LGBTQIA+
topics, we launched an international
diversity and inclusion (D&I) network,
and NN Turkey signed the UN Women'’s
Empowerment Principles (WEPSs).

In Greece, we organised an event
where employees could experience
the everyday life of people with

visual impairments.

Read more about our talented people
on pages 37-40.

Strengthening our tech talent

established a Technology Operations Centre in the tech hub
of Fukuoka city, aimed at ensuring business continuity in
the event of a disaster impacting our Tokyo offices. Set up in
cooperation with Team Fukuoka, an industry-government-
academic organisation that promotes the international
financial city concept, the centre has personnel and
equipment to ensure business continuity in a disaster.

NN Life Japan has been investing in technology and data skills
by upskilling employees in technical domains and growing
our engineering base. In 2022, NN Life Japan introduced
Data Academy, an internal programme that provides three
learning pathways for developing data analysts, scientists
and engineers. The programme includes employee training
modules and certifications, with communities to share best
practices. By the end of 2023, 83% of employees had been
trained on data awareness and 28% had attended at least
one of the data academy modules, or related Power BI and
Python training. In addition, in 2023, NN Life Japan rolled
out a ChatGPT training, with 53% of employees attending,
and is working on the first ChatGPT use cases for automated
call logging and a knowledge base chatbot. As part of our
focus on hiring and retaining tech talent, NN Life Japan is

the only company with European headquarters to have

NN Group N.V.
2023 Annual Report
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Progress on our commitments continued

<= Financial Our commitment

strength We are committed to maintaining a strong balance sheet

and creating solid financial returns for shareholders
by using our financial strength, scale and international
footprint, and by efficiently managing our customers’
assets and our own insurance portfolios.

Our 2023 progress

- Continued strong business

performance with full-year operating
capital generation (OCG) rising 13%

(excluding the asset management
business that was sold in 2022) to
EUR 1.9 billion, exceeding 2025
target of EUR 1.8 billion ahead

of plan.

Increased OCG target to

EUR 1.9 billion and free cash flow
target of EUR 1.6 billion in 2025.

- NN Group Solvency II ratio remains
robust at 197% from 197% at

31 December 2022; unit-linked
settlement agreement and attractive
longevity deals have reduced the risk
profile of the balance sheet.

- 15% step-up of 2023 total dividend to
EUR 3.20 per share; structural increase
of annual share buyback programme to
EUR 300 million.

+ Full-year operating result was
EUR 2.5 billion; full-year net result
was EUR 1.2 billion.

- We successfully conducted a liability
management transaction to proactively
address part of the subordinated
notes due for refinancing for 2024.

We issued EUR 1 billion of dated green
subordinated notes on 3 May 2023

to repurchase subordinated notes

for the same amount. We continue to
have ample financial flexibility given
our remaining tiering capacity and low
financial leverage ratio.

Read more about our performance in
2023 on pages 28-32 and how we
create value for investors on pages
41-43.

NN Life completes longevity transactions

Underscoring our efforts to continually look for value-
creating opportunities, in 2023, Netherlands Life completed
two transactions to transfer the full longevity risk associated
with approximately EUR 13 billion of pension liabilities in

the Netherlands. The deals have reduced NN's exposure

to longevity risk and thereby further strengthens NN’s
capital position.

The transactions cover the longevity risk of approximately
300,000 policies and have been entered into with

an insurance subsidiary of Prudential Financial, Inc.

and Swiss Re. The risk transfer became effective as of

31 December 2023, and the reinsurance agreements will
continue until the portfolio has run off. The reinsurance
deals have no impact on the services and guarantees that
NN provides to its policyholders.

NN Group N.V.
2023 Annual Report
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performance

Progress on our commitments

000 Society

Our commitment

We aim to contribute to the well-being of people and

e the planet. We do business with the future in mind and
contribute to a world where people can thrive for many
generations to come.

Our 2023 progress - We announced the launch of a - NN Social Innovation Fund invested

+ We continued to make progress
on our goal to more than double
investments in climate solutions,
with EUR 10.8 billion total
investments in climate solutions
from a base of EUR 5 billion in 2021.

» Ourrolein society is reflected in our
contribution to local communities
and we aim to support the financial,
physical and/or mental well-being
of one million people by 2025.

We have supported 401,000 people
since 2022.

« In July, we published our Climate Action
Plan 2023 Update which describes the
steps we are taking towards net-zero
greenhouse gas (GHG) emissions by
2050, such as tightening our stance on
proprietary investments in the oil and
gas sector to also include conventional
oil and gas activities.

- The carbon intensity (scope 1 and 2)
of our corporate investment portfolio
decreased to 112 tonnes COze per
EUR million invested, representing a
10% reduction compared to our 2021
baseline, and a year-on-year decline
of 15%. This reflects, for example,
changes in portfolio holdings resulting
from our Paris Alignment strategy and
other portfolio management decisions.

EUR 300 million investment fund

for infrastructure climate solutions,
together with Rivage Investment.

The fund finances infrastructure assets
aimed at addressing climate change,
focusing on wind, solar, hydro, batteries
and energy management solutions.

- NN Bank set a reference target for
reducing GHG emissions for the
aggregate portfolio of mortgages on the
NN Group balance sheet. To achieve this,
we will encourage borrowers to improve
the energy label of their homes, reduce
GHG emissions and ensure access
to finance.

- NN Bank published a white paper, tooling
and a masterclass for advisors to help
them advise clients on sustainable living.

+ Our efforts on responsible investment
were recognised by the Association of
Investors for Sustainable Development
(VBDO) that ranked NN as one of the top
performing insurers in a key benchmark
for responsible investment in the
Netherlands, with a score of 4.1 out of
5 points.

« NN Group’s direct real estate portfolio
received a five-star rating and first
place within its peer group from Global
Real Estate Sustainability Benchmark
(GRESB).

Comprehensive oil & gas policy

In May 2023, NN Group introduced its comprehensive oil &
gas policy to achieve net-zero emissions in our investment
portfolio by 2050. It focuses investment on companies
committed to lowering their emissions and transitioning

to a low-carbon economy. The policy covers corporate and
infrastructure investments across the entire oil & gas supply
chain (including upstream, midstream and downstream
activities), representing 1-2% of proprietary assets.

NN Group restricts new investment in companies with

more than 30% of revenues from oil & gas activities and not

aligned with the Paris Alignment categorisation framework.
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EUR 500,000 in the Shaping Impact
Group’s SI3 fund which focuses on
initiatives that contribute to increasing
equity in opportunities and creating a
solidarity-based society.

+ Anincrease of 29% in use of renewable

electricity to 15 gWh in 2023 was mainly
driven by a transition to renewable
electricity sources and an increase of
usage of electricity in the Netherlands.

- We reached more than 9,330 people

and supported 35 charities through our
annual company-wide volunteer week,
with 3,215 colleagues participating.

- In partnership with a local organisation,

NN Romania launched the first
scholarship fund in the country to
support the education of students who
want to start their own business, but
have limited financial means.

- NN Slovakia will participate in the

launch of Talent Garden, a traineeship
programme for university students

in Bratislava, alongside other Dutch
companies. Starting in January 2024,
the participating companies will
provide 10-12 university students the
opportunity to work on assignments
and receive management trainings.

Read more about our commitment to
society on pages 44-59.

The policy also prohibits infrastructure investments in oil &
gas exploration or production projects, and infrastructure
focused on oil & gas or using gas to produce hydrogen.

For existing investments, NN will work with companies to
align their activities with climate ambitions and consider
divestment if there is insufficient progress. NN will adjust
discretionary mandates and encourage fund managers

to align with the policy but cannot change investment
conditions for committed funds. Read the full NN Group Oil &
Gas policy on the NN Group website.
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3 Our strategy and

Our performance

Solid business performance

We reported a solid business
performance despite the volatile
macroeconomic and geopolitical
environment. Netherlands Life reported
record net inflows of EUR 2.3 billion at its
defined contribution pension business.
Combined with favourable market
movements, Assets under Management
increased to EUR 32.7 billion compared
with EUR 27.8 billion at the end of

2022. Netherlands Non-life reported a
continued strong business performance,
supported by a solid pricing environment
and benign weather in Property

& Casualty (P&C). Results at our

banking business in the Netherlands
benefitted from a higher interest result.
Insurance Europe reported continued
growth momentum with higher sales in
Central and Eastern Europe, with most
notably strong value of new business in
Czech Republic, Poland and Hungary.

Exceeding 2025 OCG target ahead
of plan

Operating capital generation (OCG) in
2023 increased by 13% to EUR 1.9 billion
on a like-for like basis compared with
2022. With this result, we exceeded

our 2025 target of EUR 1.8 billion

0OCG ahead of plan. The 2023 result
reflects increased contributions

from Netherlands Non-life, Banking,

the segment Other and Insurance
Europe. Netherlands Non-life reported

a continued strong and favourable
business performance, while Insurance
Europe saw continued strong underlying
growth. Banking benefitted from

higher interest rates and lower capital
consumption. This helped to offset a
lower contribution from Netherlands Life
which was mainly driven by the financial
markets. While we expect favourable
results to normalise, we continue to
expect underlying growth in the coming
years. We have therefore increased our

Implementation of IFRS 9 and

IFRS 17 in 2023

As of 1 January 2023, NN Group implemented IFRS 9 ‘Financial Instruments’ and

IFRS 17 ‘Insurance Contracts’.

IFRS 9 and 17 were implemented as of 2023 retrospectively with amendment
of the 2022 comparative figures. Therefore, all IFRS-based figures in this report
are presented on the basis of IFRS 9 and 17 where relevant. The implementation
resulted in significant changes to NN Group’s accounting policies and had
significant impact on shareholders’ equity, net result, presentation and
disclosures. Shareholders’ equity under IFRS 9 and IFRS 17 at the 1 January 2022
transition date was significantly lower as a result of the measurement of insurance
liabilities at current assumptions. However, with the increase of market interest
rates during 2022, this difference largely reversed in 2022.

NN Group’s accounting policies under IFRS 9 and 17, the main decisions/choices
in the implementation and the key financial impact are disclosed in Note 1 to the

NN Group 2023 Annual Accounts.
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OCG target for 2025 to EUR 1.9 billion.
This increased target is based on

normal weather conditions, normalised
mortgage margins and otherwise stable
financial markets as per 1 January 2024.

Strong balance sheet

Our balance sheet remained strong,
with a Solvency Il ratio of 197% at the
end of 2023, stable versus the end

of 2022. The Solvency Il ratio was
positively impacted by OCG and two
longevity transactions executed at

the end of 2023, which were offset by
capital flows to shareholders, the final
settlement agreement on unit-linked
insurance policies, and the impact from
adverse markets driven by negative real
estate revaluations. The impact from
elevated mortgage margins at year-end
was offset by favourable credit spread
changes. Elevated mortgage margins
are not a major concern, as we believe
these dynamics will normalise over
time. Furthermore, we see very marginal
default risk in our mortgage portfolio.

Free cash flow target for 2025

Based on our robust balance sheet

and strong business performance, we
introduced a free cash flow target of
EUR 1.6 billion in 2025. This increase

is supported by more confidence for
increased remittances from Netherlands
Non-life and the banking business and

a continuation of growing remittances
from Insurance Europe. This results

in anincreased guidance of EUR

100 million versus our previous guidance
of mid single-digit growth versus the
normalised 2021 level of EUR 1.2 billion.
This increase has been passed on to our
shareholders via an increase of 15% of
the 2022 dividend per share to EUR 3.20
dividend per share, as well as an increase
of our annual share buyback programme
to an amount of EUR 300 million.

Read more on page 42.
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Our performance continued

Operating result
Operating result for 2023 increased to
EUR 2,528 million from EUR 2,350 million

in 2022, mainly driven by a higher .
interest result at Banking, and a higher Key figures
profit margin and investment result at
Insurance Europe, and an improved amounts in millions of euros 2023 (Restafgj)z‘
ope.ratlng re§ult of the reinsurance Operating capital generation* 1,902 1,711
business. This was partly offset by a
lower technical result at Netherlands New sales life insurance (APE) 1,229 1,339
Life, mainly reflecting a lower risk Value of new business 330 432
adjustment release as a result of higher Administrative expenses 2,206 2,138
interest rates, and a lower result at .
Netherlands Non-life reflecting a change Solvency Il ratio® [ 197%
to the Contractual Service Margin (CSM)
release pattern. Analysis of result
Net result amounts in millions of euros 2023 (Restg’?ezdg
The 2023 net result was EUR 1,172 million .
compared with EUR 1,634 million in 2022. Netherlands Life el 1,429
The effective tax rate for 2023 was 22.7%, Netherlands Non-life 364 400
mainly reflecting tax-exempt investment Insurance Europe 468 397
results. The 2022 result was impacted Japan Life 197 217
by the gain on the sale of NN Investment
Partners (NN IP). Excluding this gain, Banking 226 96
the 2023 net result increased compared Other -117 -189
with 2022 as financial markets had a less Operating result? 2,528 2,350
adverse impact compared to last year.

Non-operating items: -524 -1,461
CSM growth - of which gains/losses and impairments -345 99
The CSM (net of reinsurance) decreased ) )
to EUR 6.4 billion from EUR 6.5 billion, - of which revaluations S 1,499
due to assumption changes and adverse - of which market and other impacts -272 -61
currency movements partly offset by Special items -462 134
gfr?]ae'\:cbi;?r\lzz :Jg:g':ngdr;\:e t:n(;r:;il:g Acquisition intangibles and goodwill -29 -29
return on in-force minus release of CSM Result on divestments 19 984
to P&L) was EUR 0.1 billion, reflecting Result before tax 1,532 1,710
business growth in Insurance Europe
and higher margins in Netherlands Non- Taxation 348 108
life, offsetting the net release of CSM of Net result from discontinued operations 26
Netherlands Life and Japan Life. Minority interests 13 6
Sales and value of new business Net result 1172 1,634
The total APE for 2023 decreased

to EUR 1,229 million versus
EUR 1,339 million in 2022, mainly as

[y

NN Group analyses the change in the excess of Solvency IT Own Funds over the Solvency Capital Requirement (SCR) in
the following components: Operating Capital Generation, Market variance, Capital flows and Other. Operating Capital

aresult of lower sales of cash value Generation is the movement in the solvency surplus (Own Funds before eligibility constraints over SCR at 100%) in the
. ) period due to operating items, including the impact of new business, expected investment returns in excess of the unwind
Insurance products at Japa n Llfe, of liabilities, release of the risk margin, operating variances, non-life underwriting result, contribution of non-Solvency
. II entities and holding expenses and debt costs and the change in the SCR. It excludes economic variances, economic
pa rtly offset by increased new sales at assumption changes and non-operating expenses.

Insurance Europe, up 9.5% on a constant
currency basis, driven by higher sales

N

The solvency ratio is not final until filed with the regulators. The Solvency Il ratio for NN Group and Netherlands Life is based
on the partial internal model.

3 Operating resultis an Alternative Performance Measure. This measure is derived from figures according to IFRS-EU.
across the region. Value of new business The operating result is derived by adjusting the reported result before tax to exclude the impact of result on divestments,
e amortisation of acquisition intangibles, discontinued operations and special items, changes to losses from onerous
for 2023 was EUR 330 m|”|0nx down contracts due to assumption changes, gains/losses and impairments, revaluations and market and other impacts.
23.7% on 2022, maimy driven by lower Alternative Performance Measures are non-IFRS-EU measures that have a relevant IFRS-EU equivalent. For definitions and

explanations of the Alternative Performance Measures, reference is made to Note 30 in the Annual Accounts.
sales of cash value insurance products

at Japan Life.

IN

As of 2023, IFRS 9 ‘Financial instruments’ and IFRS 17 'Insurance contracts’ were implemented. The comparative figures
for 2022 were restated for the impact of IFRS 9 and 17 where relevant.

NN Group N.V.
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Netherlands Non-life

Key figurest

2022
amounts in millions of euros 2023  (Restated)
Operating result 1,390 1,429
Result before tax 823 329
Operating capital generation 1,025 1,142
New sales life insurance (APE) 332 353
Administrative expenses 440 465
NN Life Solvency II ratio 196% 191%

Key figurest

2022
amounts in millions of euros 2023  (Restated)
Operating result 364 400
Result before tax 340 291
Operating capital generation 416 280
Gross premiums written 3,843 3,774
Administrative expenses? 573 562
Combined ratio:* 92.6% 92.3%

1 Please refer to the footnotes under the NN Group financial results on page 27.

The Netherlands Life operating result decreased to EUR

1,390 million from EUR 1,429 million in 2022. This was mainly
due to a lower technical result and investment result, partly
offset by a higher profit margin and other result. The profit
margin increased due to a higher CSM release, and lower losses
on onerous contracts. The lower technical result mainly reflects
a lower risk adjustment release as a result of higher interest
rates, whereas the 2022 technical result included a positive
claim variance.

The result before tax increased to EUR 823 million compared
with EUR 329 million in 2022. The increase mainly reflects
positive revaluations on derivatives used for hedging purposes
reflecting accounting asymmetries which were negative in
2022, partly offset by lower revaluations on real estate in
2023. In addition, 2023 reflects lower gains/losses on the

sale of government bonds, lower markets and other impacts
as well as material special items reflecting the provision of
EUR 360 million for the final settlement with interest groups on
unit-linked insurance products.

Full-year 2023 OCG decreased to EUR 1,025 million from

EUR 1,142 million in 2022, mainly driven by a lower investment
return, SCR release and new business contribution as well as
less favourable experience variances. This was partly offset by
the higher net positive impact of the UFR drag and risk margin
release as a result of higher interest rates.

New sales (APE) were EUR 332 million compared to
EUR 353 million in 2022, mainly driven by a lower volume of
group pension contracts.

Assets under Management DC increased to EUR 32.7 billion
compared with EUR 27.8 billion at 31 December 2022, mainly
driven by strong net inflows of EUR 2.3 billion and favourable
market movements.

NN Group N.V.
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1 Please referto footnotes 1, 3 and 4 under the NN Group financial results on page 27.
2 Including non-insurance businesses (health business and broker business).
3 Excluding non-insurance businesses (health business and broker business).

The operating result for Netherlands Non-life decreased to EUR
364 million from EUR 400 million in 2022, mainly reflecting a
lower CSM release, partly offset by strong underwriting results
in P&C. The combined ratio for 2023 was 92.6% and within

the guidance of 91-93%. This mainly reflects the strong and
persistent underlying business performance.

The result before tax increased to EUR 340 million from

EUR 291 million in 2022, reflecting higher non-operating items
and lower special items, partly offset by the lower operating
result. Special items mainly reflect project expenses.

Full-year 2023 OCG increased to EUR 416 million from

EUR 280 million in 2022, reflecting the continued strong
business performance, supported by a solid pricing
environment and benign weather in Property & Casualty (P&C)
as well as favourable experience variances in Group Income,
and a higher investment margin due to higher interest rates.
2022 included the negative impact of the February 2022 storm
and the hardening of the reinsurance market.

The insurance result in P&C reflects a lower negative impact
from provisioning for the impact of higher inflation, higher
bodily injury claims and lower claims relating to windstorms
thanin 2022. The combined ratio of P&C improved to 91.5%
from 93.4% in 2022.

The combined ratio of Disability increased to 95.2% from
89.8% in 2022, mainly reflecting the aforementioned lower
CSMrelease.
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Insurance Europe

Key figures!

2022
amounts in millions of euros 2023  (Restated)
Operating result 226 96
Result before tax 196 105
Operating capital generation 133 35
Administrative expenses? 268 259
Cost/income ratio® 51.1%  65.6%
Net operating ROE* 19.5% 9.1%
CET 1 ratio® 16.5% 15.3%

Please refer to footnotes 1, 3 and 4 under the NN Group financial results on page 27.
Operating expenses plus regulatory levies.

Cost/income ratio is calculated as Operating expenses divided by Operating income.

Net operating RoE is calculated as the (annualised) net operating result of the segment,
divided by the average of the allocated equity at the beginning of the period and the end of
the period.

5 The Common Equity Tier 1 (CET1) ratio is not final until filed with the regulators.

A WN P

Banking's Net operating Return on Equity (RoE) increased to
19.5% compared with 9.1% in 2022, reflecting a higher net
operating result. Operating result increased to EUR 226 million
from EUR 96 million in 2022, benefiting from a delayed pass-
through on savings accounts as a result of swift policy rate
action undertaken by the ECB.

The result before tax increased to EUR 196 million from
EUR 105 million in 2022, mainly driven by a higher operating
result, partly offset by lower non-operating items.

Full-year 2023 OCG was EUR 133 million compared with

EUR 35 million in 2022, mainly reflecting a higher statutory net
result and a lower strain from capital requirements. The higher
statutory net result is mainly driven by a higher interest result.
The lower strain from capital requirements is mainly the result
of lower portfolio growth and a higher proportion of state-
guaranteed mortgages (NHG), which is only partly offset by the
negative impact of house prices. The total capital ratio target
for Banking is expected to increase by 1% in 2024 as a result of
the upcoming increase of the Counter Cyclical Buffer.

The cost/income ratio decreased to 51.1% compared
with 65.6% in 2022. The decrease mainly reflects
the higher operating income, partly offset by higher
administrative expenses.

The quality of the mortgage portfolio continues to be strong
with a non-performing loans ratio of 0.4%. NHG share at the
end of 2023 was 32% of Banking’s mortgage portfolio.

NN Group N.V.
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Key figurest

2022
amounts in millions of euros 2023  (Restated)
Operating result 468 397
Result before tax 196 118
Operating capital generation 421 388
New sales life insurance (APE) 772 711
Value of new business 219 231
Administrative expenses 596 530

1 Please refertofootnotes 1, 3 and 4 under the NN Group financial results on page 27.

The operating result for Insurance Europe increased to EUR
468 million to EUR 397 million in 2022, up 15.8.% on a constant
currency basis. This was mainly driven by higher interest rates
impacting the profit margin and investment result. The profit
margin also benefitted from lower losses on onerous contracts.
This was partly offset by a lower service expense result.

The result before tax 2023 increased to EUR 196 million from
EUR 118 million in 2022. This is mainly driven by a higher
operating result and less negative revaluations. This was
partly offset by negative market and other impacts including
assumption changes, while 2022 included a divestment loss
following the sale of a closed book life portfolio by NN Belgium.

Full-year 2023 OCG increased to EUR 421 million from
EUR 388 million in 2022, mainly reflecting strong business
performance and underlying organic growth.

Value of new business decreased to EUR 219 million from

EUR 231 million in 2022. This reflects higher value of new
business in Central and Eastern Europe, most notably in Czech
Republic, Poland and Hungary, which was more than offset by
the pension legislation changes introduced in Slovakia as well
as unfavourable assumption changes mainly related to Belgium.



4 Creating value for
our stakeholders

2 Our operating
environment

3 Our strategy and

1 About
NN performance

Our performance continued

Japan Life

Key figures!

2022
amounts in millions of euros 2023  (Restated)
Operating result 197 217
Result before tax 129 118
Operating capital generation 107 115
New sales life insurance (APE) 124 275
Value of new business 65 148
Administrative expenses 118 125

1 Please referto footnotes 1, 3 and 4 under the NN Group financial results on page 27.

Japan Life's operating result decreased to EUR 197 million from
EUR 217 million in 2022, due to negative currency impacts.

The result before tax increased to EUR 129 million from
EUR 118 million in 2022. This was driven by higher
non-operating items, mainly reflecting less negative
revaluation results.

Full-year 2023 OCG decreased to EUR 107 million from

EUR 115 million in 2022, mainly due to the impact of negative
currency impacts. Excluding currency effects, the full-year
OCG increased by 2.3%. The lower new business strain was
partly offset by the impact of a reinsurance transaction, a lower
surrender profit and higher hedge costs.

Value of new business was EUR 65 million, down from

EUR 148 million in 2022, mainly driven by lower sales of cash
value insurance products following a business improvement
order from the local regulator and to a lesser extent negative
currency impacts.

NN Group N.V.
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Other
Key figurest

2022
amounts in millions of euros 2023  (Restated)
Operating result -117 -189
Result before tax -152 749
Operating capital generation -200 -280
Administrative expenses: 212 198

1 Please referto footnotes 1, 3 and 4 under the NN Group financial results on page 27.

The operating result of the segment Other was EUR -117 million
compared with EUR -189 million in 2022, mainly driven by
improved operating result of the reinsurance business.

The current year included a EUR 5 million non-recurring
positive reinsurance result, while 2022 was impacted by the
February 2022 storm, a claim from a legacy portfolio and a
non-recurring market-related item. The holding result was EUR
-160 million compared with EUR -171 million in 2022, reflecting
higher investment income and fees mainly driven by the higher
interest rate environment in combination with a high level

of cash capital at the holding, partly offset by higher holding
expenses and higher interest on hybrids and debt reflecting the
subordinated notes issued in August 2022 and May 2023.

The result before tax of the segment Other was
EUR -152 million compared with EUR 749 million in 2022,
which included the EUR 1,062 million gain on the sale of NN IP.

Full-year 2023 OCG was exceptionally strong at

EUR -200 million, compared with EUR -280 million in

2022. The improvement was mainly driven by the impact

of higher interest rates in combination with a high level of
cash capital at the holding, as well as strong results of the
reinsurance business. The result of the reinsurance business
mainly reflects a favourable experience variance and lower
capital consumption.
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4 Creating value for
our stakeholders

We aim to address our
customers’ real needs, empower
our people to be their best, and
do business with the future in
mind so we can meet our goal _
of continuing to contribute to a
world where people can thrive for 8
many generations to come. )

NN Group N.V.
2023 Annual Report
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Our values

To fulfil our purpose of helping people care for what matters most to them, we
are guided by our three values. They are the foundation of our culture, serve
as a compass for decision-making, guide us in all our interactions and are an
integral part of our strategic framework, with the aim of creating sustainable
long-term value for our stakeholders.

O

Care

We empower people to be their best and we respect each
other and the world we live in. We work hard to meet

and exceed our customers’ expectations. We respect
human rights, promote equal opportunities and

increase inclusiveness.

om-

VAN
for what \E/Iear : .
e communicate proactively and honestly and we are
matters most accessible and open. We offer our customers trustworthy
to them advice using understandable language. We encourage our
employees to be easy to approach, attentive and responsive.
We also strive to minimise complexity in everything we do.

Commit ?@fi//

Commit

We act with integrity and we do business with the future in
mind. We take responsibility for our actions and deliver on
our promises. We value long-term objectives over short-term
gains and carefully balance the interests of our stakeholders.

people care

Read the full NN statement of Living our Values on the NN Group website.

Raise awareness

Living our values enables us to

carefully consider the interests of all
our stakeholders. NN’s commitment to
sustainable long-term value creation

is anchored in the NN statement of
Living our Values. Every NN employee,
including those of subsidiaries and
anyone representing NN in any capacity,
is required to act in accordance with both
the letter and intent of the statement.

Engage

We engage employees across all
NN countries in how we live our
values through our annual NN

NN Group N.V.
2023 Annual Report



Our values

Values week. Over 1,550 colleagues
(2022: 1,483) including more than

200 from our international units

(2022: 192) registered for sessions in the
Netherlands in 2023. The survey found
that 78% of participants felt Values week
provided a good opportunity to reflect

on our values, 64% felt it stimulated
discussion and 99% would encourage
colleagues to join the next edition.

Our Management Board and senior
leaders are important role models
in living our values and they actively
participate in both Values week and
our Your Community Matters NN
volunteer week.

Embed

To encourage a values-driven culture
and ensure all employees know and live
the values throughout their NN careers,
the values are incorporated into our HR
policies and processes. They form the
starting point for hiring new employees,
are embedded in our i-LEAD profile and
HR Framework Standard, and form part
of our Key Talent Management process.
They are included in the selection,
recruitment and development activities
of the NN Group Traineeship.

The Executive Board's remuneration
targets include several strategic targets
related to our values and sustainability
objectives. Read more on pages 119-
120.

We have processes in place for
employees who feel our values are not
being lived up to or who have questions
about our values, and for assistance in
dealing with dilemmas. Employees can
consult their manager, their compliance
officer, and the Values & Code Desk of
NN Group or of their business. They can
report potential violations of the NN
statement of Living our Values and/or

a breach of the NN Code of Conduct
confidentially, and anonymously, through
our reporting system, Speak Up.

Monitor

The values are well-embedded in
NN'’s culture and its processes.

We monitor the Living our Values
programme in our bi-annual employee

4 Creating value for
our stakeholders

engagement survey. In the survey,
the questions on our core values met
the expectation that we score 8 or
higher. See the chart on this page for
more information.

We measure the perception of our values
among our customers and the general
public through the Global Brand Health
Monitor (GBHM). The values are part of
our brand, and over 50% of NN customers
in almost all markets (totally) agree with
their alignment to the NN brand. There are
two exceptions where there are lower
percentages: in Japan (care 38%, clear
36%, commit 30%) and the Netherlands
(care 33%, clear 45%, commit 37%),
reflecting the lower market average
scores for these countries. Despite this,
most markets have remained relatively
stable across the three values when
compared to Q4 2022 and the all-market
average has remained stable over the
past three years. When it comes to the
general public’s perception of our values,
most markets continue to show stable
scores in 2023 compared to the GBHM
Q4 2022 score. According to the GBHM,
there were decreases perceived by the
general public on values in Greece, Japan
and the Netherlands. These fluctuations
will be addressed with the countries
concerned and any downward trends will
be assessed.

Monitoring how we live our values

The Management Board and the Living our
Values Project Group use the outcomes

of the monitoring results to decide areas
forimprovement and where we need to
focus attention.

Evaluate

Each year, we provide the Management
Board with a report detailing insights
into the Living our Values programme,
and highlight areas of attention and
concern and recommendations for
improvements. The report is approved
by the Management Board which is
also responsible for incorporating

and maintaining the values within the
company and its affiliated enterprises.
The report is also shared and discussed
with the Supervisory Board and Central
Works Council.

We regularly review our values and
revise if necessary to ensure they
remain relevant and aligned with
stakeholder expectations around our
culture. We last updated the statement
in 2020. The values continue to be a
solid foundation of our culture. In light
of the introduction of NN’s new strategic
commitment on becoming a digital and
data-driven organisation, we will assess
in 2024 if any changes are needed.

Employee engagement survey questions on our values 2023 2022
Care: ‘In our team we genuinely care about our customers 8.4 8.4
and treat them with respect’

Clear: ‘In our team we are easy to approach and 8.3 8.3
communicate proactively and honestly’

Commit: ‘In our team we take responsibility for our actions 8.4 8.3
and deliver on our promises’

‘How connected employees feel to our values’ 8.2 8.2
‘Employees are confident about NN Group taking action 8.3 8.3
against any kind of misconduct or unethical conduct at

work’

‘Employees feel there is open discussion within their team 8.1 8.0
on the consistency of action taken regarding our values’

‘My manager consistently acts as a role model when it 8.3 8.3

comes to living our NN values’
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Adding value for our customers

We operate in a changing world: people
live longer, digital technologies are
evolving rapidly and climate change is of
growing concern. We help our customers
navigate this environment by providing
products and services that address

both their changing needs and societal
issues, using our digital capabilities to
meet their expectations for a seamless
digital experience.

Measuring our progress

As a customer centric-organisation, we
listen to our customers, so that we can
learn about their preferences, views
and needs. Our quarterly Global Brand
Health Monitor (GBHM) tracks how our
brand is perceived externally and gives
us insights into the performance and
development of our brand.

Our NPS-r

The Net Promoter Score (NPS),

which is the key metric in the GBHM,
measures the likelihood of customers
recommending our products and
services to their colleagues, friends

or family. The relational NPS (NPS-r)
measures the strength of the customer
relationship and provides insights into
customer satisfaction over time. We use
NPS-rto compare the results of our 11
business units with their respective
market averages at year-end. In 2023,
our Dutch business scored on par

with the market average NPS-r. As a
whole, our ten international businesses
combined scored above market average,
with seven out of ten markets scoring
above or on market average.

We are on track to have all business
units score above the market average
by 2025, as per our strategic targets.
Because NPS-r scores fluctuate over
time, we began reporting an aggregated
score in 2023, since that is more stable
and better reflects our efforts. We also

invested in a better understanding of
the drivers of our NPS-r and how we

can improve and stabilise scores across
our business units. We implemented an
integrated driver study for all businesses
to gain additional valuable insights.

In line with our Dutch units, in 2023

we began carrying out the GBHM on

a quarterly basis for all international
business units (instead of twice a year)
to help us monitor our efforts more
closely. We also plan to continue the
integrated driver study to gain additional
valuable insights. These efforts will
assist us in achieving our NPS-r target
and our ambition of being known for our
customer engagement.

Improving the customer experience
Through our brand positioning and
customer experience, we want to show
we can help our customers face any
change with confidence.

In the Netherlands, unit-linked products
have received negative public attention
since the end of 2006. We have taken
this criticism to heart, as our aim is

to support our customers as best we
can. In 2024, we announced a final
settlement with interest groups on unit-
linked products sold in the Netherlands.
With this settlement we provide clarity to
our customers. Read more in Note 43.

In February 2023, NN Life Japan received
a business improvement order from the
Financial Services Agency (FSA) relating
to the improvement of internal controls,
governance and compliance in relation to
local sales practices.

Digitalisation and AI

We can do more to ensure we are
known for our customer experience, and
technology and data can help us realise
our ambition. Through digitalisation, we
can engage with our customers when

and where they need, to manage their
claims, share insights into their pension
or mortgage, and update personalised
information. To do so, we will continue to
focus on data and digital transformation,
process standardisation and efficiency.

As well as the opportunities new
technologies present, there are also
risks. NN established an Artificial
intelligence (AI) framework to put
necessary safeguards in place and to
prepare for upcoming EU regulation on
AL NN is committed to sustainable and
ethical use of technology, and maintaining
customer trust. We will refine our AI
Framework to ensure that NN is compliant,
and that this Framework is integrated in
our Effective Control Framework (ECF).

Al helps optimise our processes and
improve our work in many areas,
including freeing our agents to

spend more time helping customers.
For example, our automated call
logging recaps conversations with
customers using a closed version of
ChatGPT that is safe and compliant
with NN standards, allowing our call
agents to focus on questions that really
matter to customers. The tool was first
implemented at our banking business
and rolled out to other call centres in the
Netherlands. Read more on page 21.

Al has the potential to prevent and detect
fraud and our Fraud Risk Model (FRM)
identifies various levels of potential risk
for colleagues to investigate. Our Bodily
Injury claims division uses machine
learning to support claim handlers with
lump-sum reserve estimations and
ChatGPT to summarise incoming emails.
We are exploring other use cases in

our businesses.

Efficient digital processes are also
important for (intermediary) advisors who
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Our customers

Channel

Type of

customer

ggg&ft Life insurance Non-life insurance Banking
Group pensions Motor insurance Mortgages

Individual pensions

Retail life insurance

SME life insurance in
Japan

E

Property insurance
Liability insurance
Transportinsurance
Travel insurance

Consumer savings
Retail savings and
investment products
Bancassurance

Disability & accident
Health insurance
Related services

report changes and claims on behalf of our
SME client base. Our Property & Casualty
(P&C) intermediary implemented and
promoted digitalisation. Via active
channel management towards adviseur.
nn.nl, digital input increased by 17
percentage points in 2023 compared to
first quarter 2022. The customer effort
score (CES) improved significantly,
showing advisors experience less effort
doing business with us.

Netherlands Life is working to simplify
its data landscape, decommissioning
applications including its mainframe
platform. This makes our IT landscape
clearer and more affordable, and we can
provide better customer service.

Innovation

We launched our corporate venture builder
in the Netherlands. NN Ventures invests
its innovation resources to launch and
scale products and services that are
complementary to the core NN portfolio,
with a focus on developing products for
the pension market and on embedded
insurance. Through Zorggenoot, we aim
to help customers in the Netherlands
find, organise and finance informal

care for their loved ones. Zorggenoot,
which has a helpline and platform
offering workshops, is offered free of
charge to organisations with Nationale-

Nederlanden collective health insurance.
It will be available for NN pension
customers in 2024 via the Human Capital
Planner (HCP).

Customer communication

We aim to create an inclusive customer
experience by ensuring diverse
representation in our communications,
advertising and expression, and to tailor
our products and services to our diverse
customer base. In line with our NN value
clear, our businesses in the Czech Republic,
Hungary, Slovakia, the Netherlands and
Poland are continuing to convert customer
communications to plain, clear language.
In the Czech Republic, the Netherlands
and Slovakia, for example, this means all
customer content should be written at an
intermediate (B1) level.

We want to offer our customers more
control and self-service. NN Belgium is
digitalising its inbound and outbound
communication, with which customers
can receive messages digitally.

We have begun the process of updating
our website design to meet the European
Digital Accessibility Standards by 2025.
Nationale-Nederlanden Poland was

the first insurer to join the Business
Accessibility Forum, which aims to make
digital environments more inclusive for
its customers.

Customers can lodge complaints or
concerns about our products and
services via our local business unit
websites or other local channels.
For our businesses in the Netherlands,
Belgium, Poland and Romania,

this is outlined on the local website.
For NN Czech and NN Hungary,
complaints can be shared via all
channels and are forwarded to the
complaints department.

Helping customers

address societal and
environmental challenges

We aim to contribute positively to
the well-being of our customers and
communities by addressing societal
needs and reaching more vulnerable
groups. Our products and services
offer solutions for our customers
around sustainable living, health
and well-being, and insuring against
climate change-related risks.

Healthy living

We are developing relevant protection
and health products and services to
respond to the rise of mental health
problems, including solutions to increase
the focus on employee mental health.
Read more on page 22.

NN Hellas launched a health product,
available through NN’s bancassurance
channel, which supports customers in
case of hospitalisation and offers various
allowances for hospital stay, surgery

and home recuperation. The productis
valuable to people living in small cities
without access to hospitals or the means
to cover their hospital stay. Nationale-
Nederlanden Poland introduced a new
product for people with cancer to get
care abroad.

Financial well-being

The number of people reaching
retirement age is increasing and we
support our customers in understanding
their pension products. NN Belgium
introduced a pension passport, a
physical booklet supported by a digital
version, that allows customers to
assess whether they are adequately
insured. In the Netherlands, we are
helping customers navigate the changes
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Making sustainable damage repair the norm

As part of our ambition to support the
transition to a sustainable society,
Netherlands Non-life started a series
of initiatives for sustainable damage
repairs. A glass repair pilot offered
customers the opportunity to upgrade
to better insulated glass, saving on
energy consumption and CO, emissions.
We will offer this as the new standard for
our home insurance from the beginning
of 2024. In addition, NN brand OHRA
announced its intention in 2023 to make
sustainable damage repair the norm
forits customers. Their approach is

following pension reforms. Nationale-
Nederlanden and BeFrank organised
education sessions for advisors and

we organised a round table meeting
together with AZL, De Nationale APF and
knowledge partner Netspar to support
fund managers. We also developed a
digital tool, Pensioen Pulse, which gives
employers an indication of the financial
consequences of the new pension
legislation. Advisors can also use the
tool for pension schemes from other
providers. Pensioen Pulse is part of

the HCP, our online service that offers
employers and pension advisors relevant
insights based on data showing the use
of parts of the pension scheme and the
pension behaviour of employees.

NN in Turkey aims to invest in the future
of the country’s young people through
helping families start a pension plan
for their children under 18 years of age.
The new product also aims to increase
financial literacy and NN matches
contributions up to a set amount.

We help customers who currently face,
or who are in danger of facing, financial
distress. In the Netherlands, we refer
customers to Geldfit, an initiative by

the National Debt Relief Route, which
refers them to appropriate support
organisations, and we also offer budget
coaches or job coaches, and have a social
collection policy. In 2023, we offered as a
pilot a free training to the HR directors of

2023 Annual Report

supported by research from sustainability
consultancy Impact Institute that found
that repairing damage has 90% less
climate and biodiversity impact than
complete replacement in the case of
kitchen cabinets and 99.99% less for
kitchen countertops. The difference lies
mainly in reduced material use. In the
coming years, OHRA will aim for at least
65% sustainable recovery of claims on
home insurance policies. For repair to
building damage, sustainable recovery
was used in 44% of claims in the second
half of 2023.

our pension clients on how to recognise
employees who are under financial
stress. Following positive feedback from
the participants (9.0), we aim to continue
the workshop in 2024.

Sustainable planet

Climate change is one of the most
pressing risks of our time. Our products
and services include solutions that
contribute to the transition to a low-
carbon economy or help insure our
customers against climate-related
damages. Our sustainable mortgage
provider, Woonnu, supports customers
in making their homes more sustainable
by offering financing solutions and
expert advice. Online platform Powerly
provides tailored advice on sustainable
living and has already helped close

to 120,000 customers over the past
two years. NN Bank offers customers

a digital analysis with insights on how
to make their home more sustainable.
In Greece, we launched an investment
product that includes options that
promote environmental and/or social
characteristics, while also protecting
the customer and their family in case

of an accident. In the Netherlands, our
non-life businesses are aiming to make
sustainable repair the norm. Read more
in the case study on this page.

Sustainable mobility

We continue to offer OHRA’s prepaid
per-kilometre car insurance and electric
vehicle insurance, including NN Belgium’s
electric bike insurance. In 2023, we
wound down our partnership with Hello
Mobility and closed the SME service
Electrifleet due to a lack of interest.

We will maintain the tool to calculate the
costs of ownership and electric vehicle
emissions which was part of Electrifleet
and in 2024 expand this tool to private
users. We are exploring new products
and services to support our customers
in shifting to more sustainable

mobility solutions.
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Empowering our people to be their best

Our people are our greatest asset: together we help people care for what
matters most to them, based on a culture of collaboration, growth and
inclusivity. We are driven by our values, purpose and ambition to contribute
to making the world a better place for people and planet.

It is vital to the success of our company
that we foster an open, safe, inclusive
and stimulating environment for our
employees. We therefore place great
emphasis on living our values, promoting
professional development, and driving
diversity and inclusion (D&I). We aim

to offer our employees an environment
where they can develop and prepare for
the future world of work.

Our NN culture

Culture plays a crucial role in shaping
our work environment, driving creativity
and innovation, and helping to attract
and retain top talent. Our culture is
shaped by our employees, who represent
more than 90 nationalities across the
11 countries where we operate, as well
as by our values of care, clear, commit
that guide our work. In 2023, our
workforce increased to 16,364 people

(2022: 16,104). The employee turnover
rate was stable at 11.8% (2022: 12:1%).

All ten of NN’s International Insurance
business units were certified as Top
Employerin 2023, with NN Group also
certified as Top Employer in Europe.
The Top Employer organisation audits
companies for best-in-class HR in

the areas of Strategy, Shape, Attract,
Develop, Engage and Unite.

Employee engagement

We measure our people’s connection

to their work and our company, and

how we are progressing against

our goals, through our bi-annual
employee engagement survey.

By better understanding our employees’
perceptions, we can improve our
working environment.

Our workforce
+/-16,000
Employees
)
X2
Women ' Men
% %
Total workforce 50 @ so
Management 40 U S 60
positions
Senior management 44 - g NS 60
positions
Management Board 38 1 D 62
Supervisory Board 43 (T D 57
New hires managers 42 7 D 58
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The overall engagement score in 2023
was 7.8 (2022: 7.9 in 2022, financial
industry benchmark: 8.0). We saw strong
results for how employees feel the work
they do is valued (Recognition), that their
values match those of NN (Organisational
fit), and for feeling they have the right
resources and support to be successful
working in a hybrid set-up (Hybrid

work). We see room for improvement

in the areas of collaboration between
departments, process efficiency and
workload. Business units and teams will
make local action plans to address these
areas. We also monitor how well we live
our values via the engagement survey.
Read more on page 33.

NN way of working
Our hybrid way of working enables

employees to find the combination of
remote and office work that works best

90+

" Nationalities

Age of employees

%

< 30vyearsold 1"

@ 30-50vyearsold 60
® >50yearsold 29



Our people

for them and their team. By placing
responsibility with teams and their
managers, we recognise the need to
balance flexibility, autonomy and
well-being. We measure satisfaction with
the NN way of working in the Netherlands
through regular surveys, and use the
insights gained to make adjustments
where needed. We see that employees
are fully accustomed to hybrid working
and continue to be satisfied with the NN
Way of Working policy, with a survey in
early 2023 scoring it 8.5 (2022: 8.1).
Compared to survey results before the
Covid-19 pandemic, hybrid working has
increased colleagues’ job satisfaction
(42% of respondents) and work-life
balance (66% of respondents).

On average, employees come to the
office 1.4 days a week (2022: 1.2)

and managers 2.1 days (2022: 1.9).
Some three-quarters of colleagues say
their team has made agreements about
when they work in the office and two-
thirds have made agreements about
fixed days in the office. Colleagues find
meeting each other important (average
score 8.2) and indicate that coming to
the office plays a role in connecting
with each other and coordinating

work effectively.

Well-being

To support our colleagues to feel healthy,
energetic and at their best, we offer
resources such as work-life coaching
and vitality-themed webinars. In the
Netherlands, colleagues can request a
vitality budget to improve their well-
being in a way that suits them.

In 2023, we began offering Zorggenoot
to our employees in the Netherlands.
More people (in the Netherlands, 1

in 4) care for a dependant loved one
alongside doing a job, which can be very
challenging. The Zorggenoot platform
helps people organise and finance
informal care for their loved ones.

Read more on page 35.

Collective labour agreement

For employees in the Netherlands, we
reached an agreement in December with
the trade unions CNV Vakmensen, De
Unie and FNV Finance for a future-driven

4 Creating value for
our stakeholders

collective labour agreement (CLA) for the
period 1 January 2024-31 December
2025. For the 99% of internal employees
covered by the CLA, the agreements
include a collective salary increase,

a one-off payment, a new Social Plan,
continuation of the Vitality plan and

a generational scheme to support
sustainable employability.

In ourinternational business units, we
have a CLA for all employees in Belgium,
Greece and Romania, while in other
units we align with NN Group policy and
local benchmarks to stay competitive in
each market.

Employee representation

Our works councils advise management
on important decisions that can affect
employees and ensure alignment with
our company strategy. Members are
elected by employees every three
years to represent and promote their
interests in most NN business units.

In the Netherlands, business unit
councils elect representatives to the
Central Works Council, which engages
with management on matters related
to all colleagues in the Netherlands.
Our European Works Council is consulted
onissues relevant to employees

across multiple European countries.
Topics discussed by most works
councils in 2023 included digitalisation,
Al re- and upskilling, and strategic
workforce planning.

Workforce transformation

With a rapidly evolving macroeconomic
and technological landscape, NN must
ensure our employees’ skills match

our strategic needs. This is an area for
continuous attention as we need to
identify the skills needed on an ongoing
basis and take action whenever a skills
gap is detected. With our strategic
workforce planning, we aim to assess the
existing skills in our company, identify
what is needed for the future and take
action to close any gaps.

Digital capabilities

To enable our digital transformation, we
supported employees to further adopt
artificial intelligence (AI) tools such as
ChatGPT in order to increase individual

efficiency and improve the customer
experience. More than 7,000 colleagues
use our closed ChatGPT environment
across our business units and a series
of workshops have helped familiarise
colleagues with the tool.

Our guilds model, launched in the
Netherlands in 2021, stimulates
professional and personal development,
with professionals working in the same
field at various levels sharing knowledge
with each other. We invest in developing
craftsmanship, as well as attracting

and retaining tech talent. In 2023, we
introduced a new way of working in
empowered product teams, which focus
on creating products based on objectives
and key results (OKRs). By empowering
colleagues to take more responsibility for
their own development, they can become
the ‘leader of their own career’.

Empowering employees on sustainability
We believe that by understanding the
global trends society faces, and the
impact these developments may have
on our customers and business, we
can better contribute to sustainable
long-term value creation. To engage
colleagues in our sustainability
approach and strategy, we developed
a series of e-learning programmes
and an interactive game covering
topics such as the basics of climate
change, EU taxonomy, Sustainable
Finance Disclosure Regulation (SFDR)
and net-zero. Approximately 1,500
colleagues enrolled in at least one of the
sustainability offerings.

Leadership development

To support leadership development,

we focus on coaching the skills of
leadership, personal leadership, change
management and professional expertise
through a combination of experience,
exposure and education. Through our
tailor-made leadership learning portfolio,
LEAD, we aim to cultivate and enable
leadership potential in every level and
part of our organisation. Around half

of our senior leadership group started
LEAD 4 in 2023, with the rest to follow

in 2024. LEAD 4 is interactive and allows
participants to learn from and collaborate
with their peers.
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Level Description

LEAD1 Focuses on strengthening
leadership skills and targets
leaders at an early stage in

their career.

LEAD2  About accelerating the

potential of our young talent.

LEAD3  Designed for future
generations of leaders and
provides a broad picture of

the company.

LEAD4  Afour-month leadership
development programme,
designed to boost future
leadership behaviour and
support our most senior
leaders in driving sustainable
long-term value creation and
designing a shared future for
NN. Introduced in 2023.

A select group of our senior leaders also
participated in a training programme
with the Massachusetts Institute of
Technology (MIT), in support of our aim to
build our data and digital capabilities for
the future.

Diversity and inclusion

Our approach to D&I is about including
everyone. As outlined in our NN
statement on Diversity and Inclusion, we
focus our efforts around three objectives.
The first, on having an inclusive work
environment, is about increasing equality
in our teams, driving change in our
processes and policies for the employee
journey, and encouraging everyone to be
who they are. The other two objectives
are around an inclusive customer
experience and supporting the diverse
communities in which we live and work.

In 2023, we held our first D&I survey,
inviting all employees including senior
management to share their perceptions
and experiences. With 3,110 participants,
or 18.6% of those invited, the results are a
small sample of our employees’ opinions.
We still received valuable information on
marginalised groups within NN and if they
feel included, for example, the LGBTQIA+
community, neuro and physically diverse
people, and those from diverse cultural
backgrounds. Of the respondents, 42%
feel fully included at NN (Dutch national
benchmark: 27%). Their responses will

NN Group N.V.
2023 Annual Report
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A historical perspective on equal pay

In the past, female employees

often had to negotiate for a fairer
salary. In our historical archives

we discovered the story of Miss
Fleischer, who in 1919 applied for

the position of chief typist at de
Nationale. The management hired her
immediately with a starting salary of
100 guilders. However, she responded
that she could not accept that offer,
‘unless my starting salary is set at
125 guilders’. She also issued an
ultimatum: ‘If I have not heard from
you before 12 o'clock tomorrow, I
assume that you have renounced me.’
The management, reluctantly, agreed.

Since then, lots has happened to
reduce inequality. At NN, we firmly
believe in equal pay for equal work,
irrespective of gender. Our latest
Employees of De Nederlanden van 1845, pictured in 1920.

help us shape the our D&I roadmap for
2024 and beyond. Looking ahead, we aim
to further improve the employee journey
and will continue to use data-driven
insights to promote an inclusive employee
experience. We aim to improve data
quality so we can better monitor how we
are progressing against our objectives.

In 2023, we also took steps to further
expand, mature and measure our D&I
activities, through research, creating
awareness and contributing to changing
policies and systems, across our five
D&I focus areas of gender, LGBTQIA+,
generations, neuro & physical diversity,
and cultural diversity.

Senior management

Like with our entire workforce, we

aim for diversity of thought in our
senior management to ensure a wide
range of relevant perspectives and
views. Diversity across our boards
and local management teams is a
point of continuous attention. We see
opportunities forimprovement as we
strive for a balanced representation in
nationality, gender, age, experience and
skills. We have included principles and

equal pay analysis in 2023 shows

that, overall, men and women in the
same job family and compensation
grade, with similar experience and age,
receive fair and equal pay. Read more
on the following page.

targets in our appointment procedures
to reflect this. We focus on actionable
development of the female talent pool,
succession planning, recruitment and
offboarding to support our target of
more than 40% of senior management
positions being held by women by 2025.
We also aim for a gender balance in our
LEAD portfolio and trainee programme.
In 2023, the percentage of women in
senior management positions remained
at 40% (2022: 40%). To meet this
target, our focus on succession planning
remains important.

Gender and equal pay

Our Women in Leadership Network draws
attention to female empowerment in
various ways, such as through its annual
mentoring programme. In this way, the
network contributes to the growth of the
female talent pool within our company.
On 7 March, about 100 of our female
senior leaders joined a special event in
The Hague to mark International Women's
Day. The one-day event focused on
building networks, discussing personal
experiences and empowering each other.
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We were included in the Bloomberg
Gender Equality Index (GEI) for the fifth
time in a row, with an overall score of
80.061 (2022: 74.78). We also sponsored
the Al Diversity Leader award at the
annual Women in AI Netherlands gala,
which recognises a woman who has
contributed to making AI more diverse,
equitable and inclusive.

Each year, we analyse NN Group’s pay
for all business units with a focus on
gender equality. For 2023, the NN Group
gender pay gap is 28% (2022: 29%).
Having more men than women in higher
pay grades, and more women than men
in lower pay grades, remains the main
cause of this gap. Our in-depth analysis
of equal pay for equal work shows similar
results to 2022.

Management is committed to addressing
any (unexplained) differences, and to
taking appropriate actions to ensure
equal remuneration for equal work.

To further improve the balance between
what men and women are paid within NN,
we closely monitor the compensation
packages for new hires and newly
promoted women on an ongoing basis.
We also take this component into
consideration during the annual pay
review process.

To further accelerate the process

of closing the gender pay gap, the

Pay Transparency Directive was

adopted by the European Parliament

in 2023. NN Group has started

the implementation process and

is committed to implementing all
requirements of this Directive before it
is integrated in national legislation of the
European Member States.

LGBTQIA+

In 2023, we once again sponsored
Rotterdam Pride, co-hosting the Pride
March and commissioning a new artwork
by an LGBTQIA+ talent. We invited

20 D&I ambassadors from our 10
international offices to join Rotterdam
Pride, including training on gender
identity and sessions to learn from

each other’s local experiences, legal

1 Scores based on year-end 2021 figures.

4 Creating value for
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frameworks and needs. We also began
a partnership with Workplace Pride,
contributing to research on the policies
and practices we could improve for
LGBTQIA+ employees.

Generations

With more young people joining the

NN Group workforce, we need to ensure
our young professionals feel included
and taken care of, and that they connect
with other generations within NN Group.
Our NN Young Professionals network
connects and develops people at NN up
to the age of 35 through events such

as networking, sports, an international
business trip to one of our business
units, and an annual conference.

Neuro & physical diversity

Our dedicated recruiter places new
colleagues with a neuro or physically
diverse profile. In 2023, we hired three
people with such a profile in our Dutch
business units. We aim to improve this
number in 2024, including through more
awareness of the need to create space
and time for the onboarding of neuro and
physically diverse employees. We invited
an accessibility specialist to assess our
headquarters in The Hague with the
findings identifying opportunities for
improvement in our parking garages, lift
areas and accessible bathroom facilities,
which we have since addressed together
with the building’s owner. We also hosted
an awareness webinar on neurodiversity
at NN Values week, attracting employees
who managed someone with a
neurodiversity or who were themselves
neurodiverse. The feedback was that
awareness is still very much needed as
well as recognition of the talents that
come with a neurodiversity.

Cultural diversity

As an important employer in the
Netherlands, we want to know if we
reflect the composition of Dutch society.
In 2022, we asked Statistics Netherlands
(CBS) to carry out its Cultural Diversity
Barometer on us. The survey showed
that NN’s employee base consists

of 72% with a Dutch background

and 28% with a background in the

rest of Europe and beyond. Overall,

the NN workforce was found to be

more diverse than the average Dutch
workforce. Employees with a non-Dutch
background were less represented in
longer tenures and higher salary scales.
The percentage of employees with a
migration background is also less among
those over 40 years of age. The data
provided us with valuable insights and

a direction in which to tailor our D&I
efforts, for example in attracting bi-
cultural talent, increasing awareness
within the organisation, and maintaining
open dialogue.

Our Cultural Diversity Network, which
was launched in 2022, aims to enhance
a positive attitude towards cultural
diversity. It hosted a dialogue event in
May 2023 in connection with the UN
World Day for Cultural Diversity.

International initiatives

In all our markets, D&I ambassadors
create plans based on their local context
and maturity level. We define maturity
by metrics such as the formation of
networks, management support and
educational activities.

Colleagues and senior management
participated in unconscious bias training
in our business units in the Czech
Republic, Hungary, Japan, Slovakia and
Spain. NN Hellas colleagues learned
about accessibility for people with
disabilities, and Nationale-Nederlanden
Poland hosted webinars on mental
health, culture and age diversity.

NN Slovakia organised its Mini Tech MBA
for the second year, which is designed to
equip female employees for a career in
IT. Nationale-Nederlanden Spain added
a D&I clause to their supplier contracts
to uphold our values throughout the
supply chain.

In 2023, we launched an International
D&I Network. The network’s board
comprises representatives from five

NN International business units.

The network developed an in-house
inclusive partnership training for
colleagues across NN Group and will host
regular training sessions and events to
help colleagues expand their community
and bring together diverse perspectives.
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Creating value for investors and beyond

We are committed to delivering strong and sustainable capital returns for our
shareholders. We actively engage with our shareholders and bondholders, and
aim to be clear and transparent on our strategy, financial results and operating
developments, so they can make informed investment decisions.

Resilient balance sheet and strong
business performance

In 2023, we have seen volatile financial
markets with increased concerns

about illiquid assets, such as real

estate and mortgages, after several
adverse liquidity events materialised

in, for example, the US and Switzerland.
During 2023, we saw negative
revaluations on real estate, mostly
driven by higher interest rates. However,
we have high occupancy rates in our
portfolio and we also have proven ability
to (partly) pass on inflation into our rental
income. The valuation of our mortgage
book can be volatile due to different
re-pricing dynamics on the swap market
and commercial mortgage rates. This is
not a major concern, as we believe these
dynamics will normalise over time,
furthermore we see very marginal default
risk in our mortgage portfolio. In early
2024, we announced the milestone of

Our enhanced proposition to investors

Resilient balance
sheet

Group SII ratio
197% (31 Dec 2023)

Higher capital quality

- Lower UFR benefit

- Reduced longevity risk and final
settlement of unit-linked issue

Robust investment portfolio

- High quality real estate portfolio

- Solid mortgage book, with no
material default experience

Low leverage ratio

a final settlement with interest groups
on unit-linked insurance products sold
in the Netherlands. The total settlement
involves an amount of approximately
EUR 300 million. Read more in Note 43.

The reported Solvency II ratio for NN
Group was 197% at the end of 2023,
stable versus the end of 2022. We have
been able to counter the negative
effects for NN Group’s Solvency 11

ratio of the unit-linked settlement and
adverse market movements during 2023
by securing two attractive longevity
transactions in December 2023.
Therefore, 2023 was another year where
we demonstrated active management
of our balance sheet. We have
expressed comfort in our continued
strong capitalisation by announcing a
15% increase in our ordinary dividend
per share, reflecting the unit-linked
settlement, the attractive longevity

Strong business
performance

Financial targets 2025
Upgraded

OCG* target:
Upgrade: EUR 1.9bn?
previous: EUR 1.8bn

Free cashflow target:

Explicit: EUR1.6bn

previous: implicit EUR 1.5bn, based
on mid single-digit growth from
normalised EUR 1.2bnin 2021

1 Operating Capital Generation; defined as Own Funds generation (before eligibility) and SCR release (at 100%).
2 Based on normal weather and normalised mortgage margins, otherwise financial markets on 1 January 2024.
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transactions and the optimisation of the
use of capital within the group, while
increasing our annual share buyback to at
least EUR 300 million.

The operating capital generation (OCG)
in 2023 came in at EUR 1.9 billion, ahead
of our EUR 1.8 billion target set for 2025.
Besides strong business performance,
2023 also included some favourable
experience mostly in Netherlands
Non-life and Other. Nevertheless, we
have raised our OCG target for 2025

to EUR 1.9 billion as we believe both
Netherlands Non-life and Bank can
outperform on their target initially set.

Driven by the strong business
performance and capitalisation, we also
have increased confidence in our free
cash flow (FCF) delivery. As a result,

we have stated an explicit FCF target of
EUR 1.6 billion for 2025, which compares

Step-up in capital
return

| Al

Dividend per share

EUR 3.20 (+15% vs 2022)

- Continues to be progressive
- Intention to remove scrip

Annual share buyback

Atleast EUR 300m

and additional excess capital to be
returned unless used for value-
creating opportunities

Upside to capital return
if NN Group SII ratio is sustainably
above 200%
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to a previous implicit target of mid single-
digit growth versus the normalised 2021
FCF of EUR 1.2 billion. As such, this
represents an increase of approximately
EUR 100 million, which has effectively
been passed onto shareholders by the
increase in capital return.

Capital return policy

Going forward, NN Group intends to
pay a progressive ordinary dividend

per share and execute a recurring
annual share buyback of at least

EUR 300 million. Additional excess
capital is to be returned to shareholders
unless it can be used for value-creating
opportunities. A progressive dividend
means a growing dividend per share.
We decide on the amount of the
dividend each year depending on the
circumstances at the time, but the
long-term growth pattern of the annual
dividend is ultimately linked to the long-
term growth prospects of FCF of around
mid single-digits. When proposing a
dividend or announcing a share buyback
programme, NN will take into account
its leverage and liquidity position, any
regulatory requirements, as well as
strategic considerations or expected
developments in these areas.

5 Managing
our risks

4 Creating value for
our stakeholders

Dividends

Dividends are paid eitherin cash,

after deduction of withholding tax if
applicable, or ordinary shares, as elected
by the shareholder. Dividends paid in the
form of ordinary shares will be delivered
from NN Group treasury shares or issued
at the expense of the share premium
reserve. We intend to neutralise the
dilutive effect of the stock dividend
through repurchase of ordinary shares.
On 25 September 2023, NN Group paid
an interim dividend of EUR 1.12 per
ordinary share, which was calculated in
accordance with the NN Group dividend
policy. The proposed 2023 final dividend
of EUR 2.08 per ordinary share plus the
2023 interim dividend of EUR 1.12 per
ordinary share gives a total dividend for
2023 of EUR 3.20 per ordinary share.
This represents an increase of 15%
compared to the 2022 dividend per share.

Share buybacks

On 29 February 2024, NN Group
announced it would open its market
share buyback programme for an amount
of EUR 300 million. The programme

will be executed within 12 months,
commencing on 2 April 2024. The share
buyback will be deducted in full from
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Solvency IT Own Funds in the first half

of 2024 and is estimated to reduce

NN Group’s Solvency II ratio by
approximately 3 percentage points.

In addition to this share buyback
programme, NN Group intends to
repurchase shares to neutralise the
dilutive effect of any stock dividends.

NN Group intends to cancel any
repurchased NN Group shares under

the programmes unless used to

cover obligations under share-based
remuneration arrangements or to deliver
stock dividend. NN Group reports weekly
on the progress of the share buyback
programmes on its corporate website.
In 2023, 10,000,000 NN Group treasury
shares that had been repurchased

under the share buyback programmes
were cancelled.

Share capital

The authorised share capital of

NN Group N.V. consists of ordinary
shares and preference shares. Currently,
only ordinary shares are issued, while

a call option to acquire preference
shares has been granted to NN Group
Continuity foundation (Stichting
Continuiteit NN Group). Read more

on pages 101-102.

Continued delivery on capital return to shareholders

We combine our strong business
performance with a clear capital return
policy. Thanks to the long-term growth
profile of OCG and FCF, we are able to
consistently provide our shareholders
with attractive and sustainable capital

returns. We have a proven track record
of delivering on this commitment. Since
NN Group’s initial public offering (IPO)
in 2014, we have paid and declared EUR
10 billion to our shareholders through
dividends and share buybacks.

Accumulated pay-out to shareholders'? (EURbn)

2014 2015 2016 2017 2018 2019 2020 2021 2022 2023 2024E 2025E

() Share buyback - 500 417 -
@ Dividend - 349 536 526
NN Group N.V.

2023 Annual Report

570

We expect to continue to deliver on our
capital return policy, with a progressive
dividend and a share buyback of at
least EUR 300 million per annum.

1 Dividend per share based on
declared amounts in book
year, total dividend amounts
are shown on a cash out basis;
2024-2025 dividends in this
graph are indicative and not
based on realisations.

2 Total share buyback amount
shown in the year that the
programme commences;
2024-2025 share buybacks
are based on EUR 300m, in line
with our capital return policy
of at least EUR 300m annual
share buyback.

3 Additional share buyback of
EUR 750m on top of the regular

250
741

250
804

500 300

664

250
705

1,000°
763

Total 2015-2024 EUR 250m, reflecting the net

EUR 3.5bn proceeds of the sale of NN
EUR 6.6bn IP minus the funding for the
EUR10.0bn acquisition of MetLife Greece

and Poland.
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Major shareholders
According to the Autoriteit Financiéle
Markten (AFM) register as at 29 February
2024, the following shareholders had an
interest of 3% or more in NN Group on
the notification date:
- BlackRock, Inc. 6.51%
(4 September 2023)
- Norges Bank 5.03% (17 March 2023)
- Thornburg Investment Management
3.00% (3 April 2023)

Authorised and issued capital

5 Managing
our risks

4 Creating value for
our stakeholders

Please refer to the AFM register of
substantial holdings and gross short
positions for more details on the nature
and characteristics of these interests.

Ratings

Credit ratings

On 21 December 2023, Standard & Poor’s
upgraded NN Group’s financial strength
rating to ‘A+’ with stable outlook from
‘A’ with positive outlook and the credit

6 Corporate
governance

(in EUR miillion)
Year-end Year-end Year-end
2023 2022 2021
Ordinary shares
- authorised 84 84 84
—issued 34 35 38
Preference shares
— authorised 84 84 84
—issued 0 0 0
Number of shares in issue and shares
outstanding in the market
Year-end Year-end Year-end
2023 2022 2021

Authorised share capital (in shares)
Issued ordinary shares
Own ordinary shares held by NN Group

Outstanding ordinary shares

Shareholder by country/region

Q4INC shareholder analysis at October 2023 (%)

700,000,000 700,000,000 700,000,000
285,000,000 295,000,000 317,878,210

11,138,500 13,608,384 12,294,129
273,861,500 281,391,616 305,584,081
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rating to ‘A-" with stable outlook from
‘BBB+' with positive outlook.

On 22 November 2023, Fitch Ratings
published a report affirming NN Group’s
‘AA-’ financial strength rating and ‘A+’
credit rating with a stable outlook.

Sustainability ratings

We are rated on sustainability by
specialist research agencies such as
Sustainalytics, MSCI and CDP. We are
also included in indices such as the Dow
Jones Sustainability World Index and
FTSE4Good. Read more on page 127.

We proactively inform the market of our
approach and performance during one-on-
one investor meetings, and by publishing
and regularly updating an environmental,
social and governance (ESG) presentation,
which can be found on our website.

NN Group ordinary shares are listed and traded on Euronext

%

Amsterdam under the symbol NN.
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4 Creating value for
our stakeholders

Creating a positive impact on society

We strive to contribute to the well-being
of people and the planet, and we aim

to create sustainable long-term value.
Sustainability matters are part of our
strategy, our strategic commitments
and our interactions with stakeholders.
They are defined as opportunities,

risks and adverse impacts related to
environmental, social and governance
(ESG) factors and are identified using the
double materiality concept: our impact on
the environment and society, and how the
matters impact our company. Read more
about double materiality on pages
11-15.

We apply sustainability matters in our
roles as an investor, insurer, pension
provider, bank, employer, business partner
and corporate citizen. Our key impact
themes of Healthy Living, Sustainable
Planet and Inclusive Economy address
important sustainability matters, for
example, in the areas of climate change
and human rights.

In 2023, we made progress in the
areas of responsible investing,
responsible insurance underwriting,
sustainable sourcing, our road to
net-zero, biodiversity, human rights,
community investment and responsible
tax approach.

Responsible investment
Responsible investment (RI) is an
important element of both NN Group’s
strategy and our commitment to
contribute to the well-being of people
and planet. A key part of our approach
to RIis that, where feasible, we aim to
mitigate the negative impacts of our
investments on sustainability factors.
Focusing on ESG integration helps us to
better align our core business with the
broader expectations of society.

In 2023, we focused on further
developing our active ownership
programme. We published our first
Active Ownership Report, providing an
overview of our policies and activities
related to active ownership of proprietary
assets. We also joined several collective
investor initiatives, such as the Ceres
Valuing Water Initiative and Platform
Living Wages Financials, to extend our
engagement efforts.

As part of our commitment to protecting
and restoring biodiversity and
ecosystems through our investment
activities, we conducted a biodiversity
impact assessment for NN's proprietary
assets. Additionally, we launched a
sustainable infrastructure debt fund in
cooperation with Rivage Investment
(read more on page 47) and developed

a green, social and sustainability bonds
standard, as well as impact reporting
for our investments in climate solutions.
Read more on page 48.

RI Framework policy

NN Group recognises the critical role
ESG factors play in determining asset
value and long-term performance. Our RI
Framework policy therefore requires

NN and our external asset managers to
systematically integrate material ESG
factors into investment decision-making
and active ownership practices.

Our RI Framework policy applies to both
proprietary and, where possible and
feasible, client assets. Proprietary assets
are those held for our own account,

such as the general account investment
portfolio of the insurance entities, the
assets of NN Bank and the holding
assets of NN Group. Client assets are
those where policyholders bear the

investment risk, including separate
account assets, which primarily consist
of unit-linked portfolios and certain
group pension business of the insurance
entities in the Netherlands. The policy
also encompasses assets not included
on the balance sheet, such as our
insurance and bank operations, which
offer customer propositions such as
defined contribution pensions and (retail)
investment products.

NN Group has an internal guideline

on applying the RI Framework policy
to third-party managers and funds.
This applies to both proprietary and
client assets, and supports investment
departments throughout NN in the
application and implementation of

the requirements related to the due
diligence, selection, monitoring and
review of external asset managers and
funds. In 2023, NN Group’s RI team
organised sessions with business

unit representatives on implementing
the guideline and on consistent
application of the RI Framework policy
across the organisation. The team

also provides guidance on Sustainable
Finance Disclosure Regulation (SFDR)
implementation.

Governance and teams

Decision-making on RI-related topics is
integrated into NN’s existing governance
and committee structure. The NN Group
Management Board is responsible for
approving the RI Framework policy

and any (material) changes to it.

The NN Group Management Board also
periodically discusses progress on

NN Group RI objectives and activities.
The RI Committee oversees the

NN Group RI Framework policy, and
related standards and guidelines, and
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Investing in a just transition

As the world transitions to a greener and more sustainable
future, it is important to ensure the transition is also just.
Ajust transition involves maximising the social and economic
benefits of climate and environmental action, while being
careful to leave no one behind, by managing challenges such
as job quality, re-skilling, and continuous engagement with
workers and communities, including indigenous peoples.

For NN Group, this means careful consideration of both

the environmental and social impacts of our investments.
Forinstance, we invest in renewable energy infrastructure
projects in emerging markets, which is critical to reducing
GHGs. But we also need to scrutinise these investments for
potential negative impacts on workers or local communities.

Despite these challenges, we look for investment
opportunities across various asset classes that align with
the principles of a just transition. Such investments could
include green bonds tracking social impacts or renewable
energy projects that increase access to affordable energy.
For example, in 2023, we explored the potential investing
in sustainable forestry projects, which can contribute to a
just transition provided they generate quality jobs for local
communities. We already invest in programmes that reduce
energy usage and carbon emissions, while taking into
account social impact. Our Positive Impact Programmatic
Venture offers affordable rental housing to households who
do not meet the criteria for social housing, while also aligning
with the environmental goals of the EU taxonomy.

Moving forward, we will look to further integrate just
transition into our investment criteria, with a particular focus
on measuring the impact of our investments on the ground.

advises the Management Board on
material policy updates. It also oversees
the process of aligning the proprietary
investment portfolio to NN's strategic
climate and sustainability targets,
defining related action plans and
monitoring progress. The RI Committee
is chaired by the Group Chief Investment
Officer, who reports to the CEO.

Other members include the CPCSO, the
CRO, and representatives from the RI
team and Investment Risk Management.

The CRO and CIO closely oversee and
monitor the asset manager agreements
with our largest external asset manager,
Goldman Sachs Asset Management
(GSAM), who manage most of our
General Account portfolio. In addition,
we have a Sustainability Steering
Committee that regularly brings together
senior leadership from NN and GSAM

to discuss progress and challenges
around implementing our RI initiatives
and policies, and ensuring alignment
with our sustainability objectives.

This includes the objectives in our
extensive ESG Service-Level Agreement,
which covers ESG integration criteria,
active ownership, restrictions, and

other expectations and requirements
related to responsible investing.

We periodically conduct a review to
monitor implementation of ESG criteria in
the investment process.

ESG integration guidance

NN has a comprehensive approach to
systematically integrating ESG factors
into our investment decisions across
asset classes. This includes developing
investment guidance papers that identify
risks and opportunities in investments,
and offer guidance to asset managers
on ESG integration. These papers are a
key component of our policy framework.
They explain to external stakeholders
the ESG integration requirements

in our policy framework and our

stance on various topics related to
responsible investing.

Our RI team organises periodic
alignment sessions with our GSAM and
ESG teams. During these sessions, we
discuss developments in RI, stakeholder
expectations, regulatory changes and
stewardship activities, and align our
respective expectations around ESG
factors in investment decision-making
and evaluation processes.

Our investment guidance papers align
with the UN Global Compact principles
and cover environmental topics, human
rights and labour rights. The paper on
labour rights was published in 2023.

Using stewardship to influence behaviour
Engagement is key to active ownership.
With both equity and fixed income
holdings, we aim to raise awareness of

sustainability issues, and encourage
issuers to improve their policies

and practices. How we engage with
companies depends on the specific
company and our investment exposure.
As an asset owner, NN delegates
various engagement activities to an
external research provider and asset
manager. This means we can pool our
assets with other clients, maximising
our engagement impact. Our RI team
also executes several engagements
itself either individually or through
collaborative engagement initiatives.
In 2023, we developed our active
ownership programme and published
our first Active Ownership Report.
Within the programme, we distinguish
between two types of engagement,
controversy and thematic, and have
taken various steps to formulate those
engagements. For example, in 2023,
NN developed a Controversy and
Engagement Council to oversee and
monitor controversy engagements.
With thematic engagements, we focus
on particular themes: climate change
and net-zero, biodiversity and natural
capital, water, human rights and strong
governance. We have partly outsourced
our engagements to Sustainalytics
Morningstar, and joined several collective
investor initiatives, such as the Ceres
Valuing Water Initiative and PLWF.
Read more in the case studies Platform
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Climate change & net-zero engagement

In 2023, our asset manager
participated in a Climate Action

100+ (CA 100+) engagement with

a Czech utility company to discuss
the company'’s climate transition
plan. This was a follow-up to earlier
engagements. The company has
increased its disclosures on climate-
related risks and published a detailed
stand-alone Task Force on Climate-
related Financial Disclosures (TCFD)
reportin February 2023, as wellas a
new intensity-reduction waterfall chart
linked to its strategic initiatives.

Investors have encouraged the
company over time to disclose more

Living Wage Financials and Climate
change & net-zero engagement on this
page. In total, we had 259 sustainability
dialogues with issuers in 2023.

The right to vote at company shareholder
meetings is fundamental to a well-
functioning corporate governance
system. NN finds it important to exercise
this right, wherever possible, for its
proprietary equity investments. NN’s
listed equity portfolio primarily consists
of 5%+ stakes in European small- to
medium-sized enterprises (SMEs), with a
maximum 50 companies in the portfolio.
The external asset management team
responsible for managing the proprietary
equity portfolio implements an active
investment strategy, which includes
regular engagement with companies on a
variety of topics, including sustainability.

To assure proper implementation of
NN’s voting policy, NN has delegated
management of its proprietary equity
portfolio to GSAM, which also exercises
our voting rights. GSAM uses an
external service provider to support the
process of proxy voting, with all voting
decisions made on a case-by-case basis
in accordance with NN Group’s Voting
Policy. NN Group retains the right to
provide voting instructions for individual
shareholder meetings and ballot items.

NN Group N.V.
2023 Annual Report

around its capex plans and how

these link to its stated emissions-
reduction targets. While the company
has demonstrated progress in its
climate objectives, it now needs to
take further steps on its targets and
decarbonisation strategy. As a ‘high-
impact’ company, it also needs capital
allocation to support its transition to
a low-carbon economy and we are
seeking enhanced disclosures on this
matter. As a fixed income investor, we
will strive to continue to engage with
the company and monitor progress,
discussing further steps with our
asset manager.

In 2023, we voted at 46 annual general
meetings (AGMs) on 594 agenda items,
focusing on three main issues: board
elections, alignment of executive
remuneration with company strategy,
and integration of sustainability within
company strategy. Read more in the
case study Supporting shareholder
resolutions on page 47.

Investing sustainably

NN wants to play its role in addressing
global sustainability challenges such
as climate change, social issues and
resource scarcity. We seek investment

6 Corporate
governance

7 Factsand 8 Annual 9 Other
figures accounts information
Dialogues on

sustainability factors (%)

@ Environmental 39%
Social 15%

@ Governance 27%

@ ESGoverlapping 19%

opportunities that offer solutions to
these challenges while also meeting
our investment criteria, such as the
investments we have made in climate
solutions and social bonds. We have

a clear ambition to support the global
transition towards net-zero greenhouse
gas (GHG) emissions by 2050, in line
with efforts to limit global warming

to 1.5°C. As part of this ambition, we
set atargetin 2021 to increase our
investments in climate solutions by

an additional EUR 6 billion by 2030,
taking the total investments in climate
solutions to around EUR 11 billion.

Platform Living Wage Financials

NN Group joined PLWF in 2023, and
we are involved in PLWF’s Food &
Agri Working Group, which tackles
issues such as child labour, lack of

education, and deforestation in the food

& agriculture sector caused by lack of
living wages. Products such as coffee
and cocoa are often priced at a global

market rate, making it difficult to ensure

even minimum wages for farmers.

Implementing a living wage improves
workers’ standards of living, reduces
child labour, and promotes social and
economic resilience in supply chains.

NN Group is participating in
engagements with food companies
and is lead engager with Nestlé,
which has made substantial efforts to
measure and close living wage gaps
across cocoa and coffee commodities.
NN Group will monitor Nestlé's
implementation of its Living Wage and
Living Income Action Plans, additional
quantitative data on wage/income
gaps, and enhancements to purchasing
practices. For more, see the PLWF
2023 Annual Report.
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Supporting shareholder resolutions

During the AGM of French utility
company Engie, several shareholders
proposed a ‘Say on Climate’ shareholder
resolution, which NN Group supported.
While Engie already has GHG emissions
reduction targets and has made
progress in reducing its GHG emissions
and coal-fired generation capacity, it
was unclear how its emissions targets
compared to Paris-aligned scenarios,
how its electricity generation mix would
develop, or how the company would
align its capital expenditures with its
climate targets.

In the lead-up to the AGM, Engie
committed to including an addendum

Since then, we have invested more

than EUR 5 billion in climate solutions,
making total holdings in climate solutions
EUR 10.8 billion. While investments

in climate solutions increased in most
asset classes, the biggest increase
came from our investments in renewable
energy and green bonds. Investments in
green bonds have grown the mostin
absolute volume, despite a challenging
market over the past year, underlining
our ambition to deliver on our climate
solutions target. For an overview of

our climate solutions investments, see
page 128.

to its climate report, disclosing the
breakdown of its electricity generation
mix up to 2030, and consulting
shareholders on its climate strategy
every three years through a ‘Say on
Climate’ vote.

Although the company did not commit
to an annual vote, NN Group believes
the shareholder resolution will lead to
more disclosure and better stakeholder
dialogue. While the resolution did not
pass, receiving only 24% of shareholder
support not the required 66%, it
sends a strong signal to the company.
NN Group will continue to engage with
Engie on its climate ambitions.

In 2023, NN launched a new investment
initiative on climate solutions, in
collaboration with an external asset
manager, with a total commitment

of EUR 300 million. Read more in the
case study Launch of sustainable
infrastructure debt fund on this page.

Responsible insurance underwriting
Stakeholders expect NN and its
businesses to integrate ESG factors

in our underwriting process and
incorporate this into products and
services for customers. This includes,
but is not limited to, climate change,

financial inclusion, and health and well-
being. Sustainability needs to be further
embedded in our activities as insurer.

For our underwriting process, we take a
precautionary approach but also take the
perspective from impact and opportunities
to evolve our product offering to meet the
expectations on providing our expertise
and services to the changing environment
in which our customers are active.

Governance and teams

To further strengthen and align NN’s
strategic commitments for society in

its insurance activities, in 2023, NN

set up the NN Responsible Insurance
Underwriting (RIU) Committee to
strategically define and subsequently
oversee and steer the ambition for
responsible underwriting activities
reflecting NN’s strategy and ambition.
The NN RIU Committee aims to ensure
an effective definition and consistent
implementation of responsible insurance
underwriting throughout NN’s business
lines. Chaired by a bi-annually rotating
member of one of the business lines and
sponsored by the NN Group Management
Board, the committee consists of senior
management representing insurance
business lines, senior representatives

of relevant staff departments and
sustainability representatives.

The committee will strategically discuss
sustainability matters for NN’s insurance
underwriting activities such as guidelines

Launch of sustainable infrastructure debt fund

NN Group and Rivage Investment have jointly launched
the Rivage Private Debt — Fund for Infrastructure Climate

in Europe.

Solutions. This seeks to finance infrastructure assets in

Europe that provide solutions to the challenges raised by
climate change. The fund focuses on projects in the wind,
solar, hydro, public transport, EV charging, batteries and
energy management sectors. Thus contributing to the
green infrastructure financing necessary to achieve global
climate goals and catalyse the transition to a resilient low-

carbon economy.

Both NN Group and Rivage are committed to accelerating the
transition to a low-carbon economy, and the Infrastructure
Climate Solutions Fund is designed to combine different

2023 Annual Report

types of debt financing for sustainable infrastructure assets

The fund is classified as ‘Article 9’ under the new EU
Sustainable Finance Disclosure Regulation, indicating the
highest sustainable classification in Europe, and is aligned
with the requirements of the Paris Agreement and EU
Taxonomy. NN Group is committing EUR 300 million to the
fund. Rivage will also invest in the fund, and manage it,

applying its extensive experience in providing tailored debt
financing to renewable energy and low-carbon emission

infrastructure projects across Europe. Over the past decade,
Rivage has invested some EUR 1.5 billion in solar farms and
wind plants in eight European countries.
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and standards, criteria for products and
clients. The RIU Committee will approve
NN Group's Insurance Underwriting
policy and review it on a yearly basis.

The mandate and scope of the committee
regards all business units (excluding

NN Bank), entities and insurance
underwriting activities of NN Group.

The RIU Committee will oversee next
steps in further embedding sustainability
in our insurance activities.

Sustainable sourcing

NN is committed to making sustainable
procurement decisions and we
encourage our suppliers to do the

4 Creating value for
our stakeholders

same. Our decisions aim to meet our
organisation’s need for products and
services, and, through those products
and services, to make a positive
contribution to society and minimise our
environmental impact, while addressing
socio-economic issues. Read more in
our Sustainable Procurement Statement,
published on the NN Group website.

In 2023, the main focus was on capability
build-up and creating awareness within
the (international) procurement and
contract management community.

Also, we focused on defining specific
‘supplier asks’ related to climate

change and human rights topics.

Our suppliers are requested to register
on an FSQS-NL (Financial Services
Qualification System-Netherlands)
supplier qualification platform, where
they provide detailed information on

the policies and processes they have in
place to minimise environmental impact,
among other things. FSQS-NL is a third-
party risk management and compliance
platform for the financial services sector
to collaborate and agree on a single
standard for managing the increasing
complexity of third- and fourth-party (our
suppliers’ suppliers) information needed
to demonstrate compliance to regulators,

Measuring the positive impact of climate solutions

By investing in climate solutions, NN aims to contribute

to climate change mitigation and adaptation.

Alongside reporting how much we invest in climate solutions,
we have developed a framework to better understand

the positive impact that investees we invest in through
investments in climate solutions have on the environment.

As an indicator of positive impact, we report on the estimated
avoided GHG emissions for each investment category in our
climate solutions portfolio. We stress that this calculation

is in no way used as an offset in the carbon footprint
calculation of our investments. Nor does it take into account
any negative impact our climate solutions investments may
have on society or the environment. But it is our intention to
further analyse these areas over the coming years.

Estimated avoided emissions are hypothetical emissions
that we presume were avoided due to investments in climate
solutions. Its definition differs for different investment
categories of climate solutions (as defined on page 366).
Emissions avoided were calculated according to an internally
developed methodology based on commonly used industry
guidelines available at the publication of this report.

( A

Our climate solutions portfolio is estimated to
7 —
ﬁg? - B

770 ktCO,e 389,690

avoided during 2022 equivalent car GHG

emissions per year

( B

Our renewable energy investments

834 GWh

Estimated energy produced by our

2023 Annual Report

renewable energy investments over 2022
. J

Since sustainability and impact data are reported with a
significant time lag, we estimated the amount of avoided
emissions over 2022. The scope for the analysis was our
climate solutions portfolio at the end of 2022 and we managed
to estimate avoided emissions for 55% of it. The reasons for a
relatively low coverage range from investees not yet measuring
relevant data to low quality of reported data. Attributed to
our share of investment, investees in our climate solutions
portfolio are estimated to have avoided 770 ktCO,e during
2022. This is equivalent to the estimated GHG emissions
produced by 389,690 cars registered across the EU in 2022
that have driven on average 50km per day over one year*.

Attributed to our share of investment, investees we invest
in renewable energy sector specifically, are estimated

to have produced 834 GWh of electricity over 2022.
Without attributing to our share of investments, our
investees in renewable energy in the EU are estimated

to account for 10.1 GW of renewable energy capacity,
equivalent to almost 1% of the EU’s 1236 GW RePowerEU
plan for renewable energy generation capacity by 2030.

For more on the numbers per asset class, and the calculation
methodology, see page 129. A detailed methodology paper
can be found on the NN Group website.

*Source: https://www.eea.europa.eu/
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policies and governance controls. By the
end of 2023, more than 420 of our top
suppliers (spend threshold EUR 100,000)
had completed the questionnaire and
uploaded supporting documentation.
These 420 suppliers represent a

total spend of EUR 593 million, which
accounts for 75.2% of the total spend

in scope. NN also has a process and
governance in place for screening

the integrity of the supplier, both at
onboarding and ongoing during the
contract life cycle. We have included our
most important standards regarding
environmental and human rights issues
in NN’s Terms & Conditions and model
contract repository. In addition, the NN
Supplier Code of Conduct (SCC) outlines
our expectations regarding the policies
and practices of our suppliers, in terms
of the environment, human rights,
diversity and inclusion, and integrity
and ethics. All suppliers above a spend
threshold of EUR 100,000 are asked

to commit to our SCC. Our contract
managers and procurement staff have
access to the FSQS-NL platform, review
the information annually, and discuss
steps for improvement with suppliers
where necessary. A programme has been
started to onboard the suppliers which
have not yet registered.

Our approach to net-zero
NN Group is committed to becoming a net-
zero company by 2050. We are concerned
about the effects of climate change on
society and therefore apply science-based
principles to secure a low-carbon future
that meets the needs of generations to
come. Our approach on our most material
sustainability matters:
+ Help accelerate the transition to a
low-carbon economy to limit the rise
in average global temperature to 1.5°C
(by using a range of levers, such as
engagement, capital allocation to
climate solutions, and phase out and/or
exclusion policies)
- Develop and offer products
and services that address the
environmental challenges our
customers face (e.g. by contributing
to a low-carbon economy or helping
insure our customers against climate-
related impact)

4 Creating value for
our stakeholders

- Effectively manage our direct
environmental footprint by reducing
our use of natural resources, seeking
green alternatives and offsetting the
remainder of our GHG emissions

We have developed several strategies

to decarbonise our assets, liabilities

and own operations. To better align

these strategies with our activities and

structure, we have organised them under
the following areas:

- Insurance general account investments
(Government bonds, Residential
mortgages, Corporate investment and
Real estate)

- Banking

+ Insurance underwriting

- Own operations

For more on our initial steps and action
plans to reduce GHG emissions, see the
Climate Action Plan 2023 Update on the
NN website.

Government bonds

NN Group’s Paris Alignment strategy aims
to decarbonise our sovereign portfolio
by selecting bonds with better climate
performance and investing in climate
solutions, such as sovereign green
bonds. We use the NN Country Climate
Score methodology to evaluate and
compare the climate performance of our
sovereign holdings. The Climate Change
Performance Index (CCPI) ratings from
Germanwatch are a key part of this scoring
methodology. Our goal is to maintain

or improve our portfolio-weighted

NN Country Climate Score. However,
setting intermediate reference targets
on GHG emissions within the sovereign
bond portfolio is challenging, as the
methodology for measuring them is still in
development and there is currently limited
room to change the portfolio composition.

In 2023, we aligned our carbon
calculations for government bonds

with the latest recommendations from
PCAF. We are also working with GSAM
on an improved methodology for the NN
Country Climate Score and plan to launch
this in 2024. This will enable us to better
evaluate the climate performance of

our sovereign holdings and support our
efforts to decarbonise our portfolio.

NN seeks to leverage its influence

as an investor to promote alignment
with the goals of the Paris Agreement.
In 2023, GSAM engaged with several
sovereign issuers globally, while the
green bond team of GSAM had regular
discussions with government-related
issuers on national and regional climate
performance, and green bond alignment
with the EU taxonomy.

Residential mortgages

Residential mortgages make up a
significant portion of NN’s insurance
general account investment portfolio,
including those originated by the
company’s own banking operations
and external mortgage originators.
We are working to integrate net-zero
considerations into our investment
process for the mortgage portfolio.
This will include monitoring ESG factors
to get greater data insight into these
factors for both the NN Bank and the
externally originated mortgage book.

In 2023, NN Bank and NN set a reference
target for reducing GHG emissions for
the aggregate portfolio of mortgages

on the NN balance sheet. To achieve the
target, we are taking steps to encourage
borrowers to improve the energy label of
their houses, reduce GHG emissions, and
ensure access to finance, with a focus on
contributing to a low-carbon economy
and inclusive society. For external
mortgages, NN Group engages with
originators to monitor whether their
ambitions and progress align with

our own, while also taking steps to
improve data and transparency to gain

a better insight into the portfolio’s
climate impact.

Corporate investments (listed equities and
corporate bonds)

The corporate investments portfolio
includes listed equities and corporate
fixed income (i.e. corporate bonds and
loans). Setting objectives and targets is
crucial for monitoring the effectiveness
of a net-zero investment strategy.

To this end, we established a top-down
reference target for GHG emissions in our
corporate investments portfolio, using
various approaches and methods to do
s0, including the Institutional Investors
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Group on Climate Change (IIGCC)-
recommended carbon budget approach.
Our strategy for portfolio alignment
focuses on achieving real-economy
decarbonisation. Together with our
external asset manager, we developed
a methodology to categorise portfolio
companies by their alignment, or
potential to align, with a net-zero
pathway. Read more in the case study
‘Paris alignment categorisation for
corporate investments’ on page 53.

For new investments, we use a best-
in-class policy to focus investments

on companies further down the road
towards a low-carbon future. For existing
assets, we focus on stewardship

and engagement to drive alignment,

as we believe this approach has the
best chance of realising real-world
impact. We have set interim reduction
targets for corporate investments:

GHG emissions 25% lower in 2025 and
45% lower in 2030, compared to the
portfolio’s calculated emissions in 2021
(based on the emissions of underlying
companies in 2019).

We apply investment restrictions to
companies that engage in harmful
activities for nature or the environment,

NN Group N.V.
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such as oil sands production and thermal
coal mining. For NN’s proprietary
investments, we also restrict companies
directly involved in oil sands extraction
or offshore oil & gas exploration and
production in the Arctic region, and

with more than 5% turnover in these
activities. Additionally, we restrict
investments in shale oil & gas extraction
companies who have more than 30%

of their revenues derived from these
activities. For new investments in
companies that derive between 5%

and 30% of their revenues from shale
energy, we require a credible transition
plan before making any investment.

This plan will be assessed against the
new framework we have introduced

for conventional oil & gas activities.
Read more in the case study on page 25.

Since 2019, NN Group has had a coal
phase-out policy for our proprietary
investments in the mining and utility
sectors. Our objective is to reduce our
portfolio companies’ involvement in
thermal coal mining and/or coal-fired
power generation to ‘close to zero’
(between 0% and 5%) by 2030. As of
year-end 2023, our portfolio of assets
subject to this policy was EUR 524 million
(EUR 1.8 billion at policy launch in 2019).

6 Corporate
governance

7 Factsand 8 Annual 9 Other
figures accounts information
@ Achieving net-zero
@ Aligned
@ Aligning

Committed to aligning
@ Not aligned or insufficient data

Proportion of assets meeting at least
‘aligning’ criteria
End of 2023: 54% (2021: 29%)

Note: At present, we have not identified companies in our
portfolio that are ‘achieving net-zero’

@ Engaged

@ Aligned

@ Rest

Proportion of financed emissions in sectors
that either already meet net-zero ‘aligned’
criteria or that will be subject to direct or

collective engagement actions
End of 2023: 70% (2021: 66%)

The gradual decline of our portfolio

over the years can be attributed to
companies in our portfolio reducing

their coal involvement, bond maturities,
and selective divestments from certain
holdings. We will continue to monitor our
holdings and engage where feasible to
achieve our objectives.

Progress net-zero strategy

The absolute financed emissions of

NN Group's corporate investment
portfolio decreased from 3,725
kilotonnes COze in 2022 to 3,026
kilotonnes COze in the current reporting
period. Additionally, the carbon intensity
of the corporate investment portfolio
decreased by 15% to 112 tonnes COze
per EUR million invested. Compared to
our target setting baseline year of 125
tonnes CO2ze per EUR million invested

in 2021, the reduction was 10%.

The decrease in emissions compared to
the previous year is a result of various
factors, including changes in portfolio
holdings stemming from strategic
decisions outlined in our Climate

Action Plan, such as our coal phase-
out strategy and oil & gas policy, as
well as other portfolio management
decisions. Additionally, changes in the
emission intensities of existing portfolio
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companies played a role, although to a
lesser extent. Read more on the carbon
footprint of corporate investments on
pages 135-136.

To ensure the effectiveness of our
strategy, we established portfolio
alignment objectives using the Paris
Alignment Categorisation for Corporate
Investments methodology. As of year-end
2023, 54% of our portfolio assets met
the ‘aligning’ criteria, exceeding our 2025
target of 45%. Although this percentage
decreased from 62% in 2022, we see

an improvement in the mix of aligned
versus aligning investments, which is
encouraging. We will maintain our 2025
target, as we anticipate a strengthening
of our data sources in the coming years
due to organisations such as SBTi,
Climate Action 100+ Net-Zero Company
Benchmark and TPI refining their net-zero
expectations for companies. We believe
that this will lead to an improvement in
the quality of data and analysis.

Compared to the previous year, the
engagement threshold has risen.
Currently, 70% of companies fall under
the ‘aligned’ category or are subject to
direct or collective engagement based on
their financed emissions. Our objective
is to increase this percentage to 75% by
2025, with a primary focus on the top 25
holdings in terms of financed emissions.
For investee companies that are not
aligning with a net-zero pathway and

are not covered by current individual or
collective engagement, we will explore
establishing an engagement plan to
maximise our impact and work towards
achieving our net-zero goals.

Real estate

NN invests in real estate across Europe
through direct ownership and non-
listed real estate funds. To achieve
net-zero GHG emissions for our real
estate portfolio, we have set specific
commitments and targets for both

our directly managed and indirect
portfolios, using guidance from external
organisations such as the Net-Zero
Investment Framework.

For directly managed assets, our goal is
for all buildings to be on a 1.5°C pathway

4 Creating value for
our stakeholders

by 2030, with net-zero operational
GHG emissions by 2040. Carbon Risk
Real Estate Monitor (CRREM) is used to
analyse each building’s pathways and set
improvement plans. For the non-listed
indirect real estate portfolio, our target
is to have most funds (>75% based on
GAV) committed to achieving net-zero
GHG emissions by 2040 or sooner, with
the remainder committed to 2050 or
sooner. Further work will be done to set
a quantified target for GHG emission
reductions for the real estate portfolio
in 2024.

NN evaluates its real estate portfolio’s
potential exposure to physical climate
risks and sets clear objectives for
addressing these risks. In addition, we
use GRESB to assess and benchmark
our real estate portfolio’s sustainability
performance and identify areas for
improvement. Read more on our
sustainability efforts in this sector in the
case study NN Group’s strong real estate
performance in GRESB on this page.

Banking

NN Bank, a subsidiary of NN Group,
serves nearly one million customers
with mortgages, savings, insurance and
investment products. As the fifth largest

mortgage provider in the Netherlands,
residential mortgages are a significant
part of NN Bank and NN Group’s assets,
making it a key focus area within our
sustainability strategy.

NN Bank uses CRREM to model
decarbonisation pathways for residential
mortgages in the Netherlands and steer
our mortgage portfolio towards net-zero
by 2050. We aim to reduce our emission
intensity to 18.0 kgCO,/m? by 2030.
This figure was 24.4 kgC0O,/m? in 2023,
down 12% from our baseline year 2021.
NN Bank recognises that achieving

its 2030 target of reducing emission
intensity to 18.0 kgCO,/m?, which aligns
with the 2021 CRREM pathway for the
Netherlands, will be ambitious and
depends on external factors such as
consumer behaviour and government
policies to accelerate the availability

of renewable energy. Furthermore, the
updated CRREM pathway of January
2023 presents additional challenges to
all parties in the value chain, and we are
currently engaging with stakeholders
and evaluating these challenges.

NN Bank has defined three areas for
action: engaging with and encouraging
customers to reduce GHG emissions,

NN Group’s strong real estate
performance in GRESB

NN Group’s non-listed real estate
portfolio has performed strongly on
sustainability, utilising the Global
Real Estate Sustainability Benchmark
(GRESB) as its primary assessment
and monitoring tool. All real estate
and fund managers are required to
report into the GRESB Real Estate
Assessment, and a significant
percentage of NN's portfolio of
directly owned buildings, joint
ventures and funds are included

in the 2023 assessment.

The total NN portfolio, direct and
indirect, received a value-weighted
score of 90 on a scale of 1 to 100,

exceeding the European non-listed
real estate benchmark average of 81.
See page 129 for more on our scores.

The direct portfolio received a 5-star
rating, GRESB’s highest, and was
placed first in a peer group of Western
European diversified portfolios.

This was the result of successful
efforts to reduce energy usage overall
while increasing the proportion of
renewable energy used, for example
by installing solar panels and smart
installations. NN's real estate manager,
CBRE IM, also took steps to reduce
GHG emissions and increase water
data coverage across all asset classes.
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Targets for NN Non-life underwriting portfolio

By supporting the transition to a
low-carbon economy, NN can help to
reduce the risks of climate change to
society and the economy, while also
contributing to a more sustainable
future for all. The objective is to become
net-zero in our underwriting portfolio
by 2050 latest. In our approach, we
aim to enable and influence change
in the real economy while taking just
transition factors into account.

To establish insurance underwriting
reduction targets, it is important

to adopt a mutually agreed method
for quantifying relevant emissions.
We therefore adopted Partnership for
Carbon Accounting Financials (PCAF)
methodology to measure insurance-
related emissions and built our first

developing new mortgage-specific
propositions and services, and
leveraging NN Bank’s Green Bond
Framework to finance mortgages for
energy-efficient residential buildings in
the Netherlands. We are also working
with industry peers in the Energy-
Efficient Mortgages Netherlands Hub
and PCAF to develop harmonised
standards and frameworks for energy-
efficient mortgages and carbon
footprint measurement.

Insurance underwriting

NN aims to reduce the risks of climate
change to society and the economy while
also contributing to a more sustainable
future for all. The objective for our
underwriting portfolio is to become net-
zero by 2050 at the latest. Our approach
is threefold:

1. Decarbonisation of our underwriting
portfolio by reducing insurance-
associated GHG emissions

2. Engagement in the value chain to
accelerate action to reach net-zero in
the real economy

3. Insuring climate solutions to play our
part in enabling the transition to a net-
zero economy

set of intermediate reduction targets
for 2030: (i) decarbonisation for our
underwriting portfolio, (ii) engagement
in the value chain and (jii) insuring

the transition. Specifically, we have
set an intermediate carbon reduction
target of -26% by 2030 compared to
2022 figures for our Dutch Non-life
commercial lines portfolio, in scope

of the current PCAF methodology.

We have not yet set an interim target
for Personal Motor. A considerable
proportion of NN’s private motor
portfolio is second-hand vehicles,

so the potential for reducing GHG
emissions will be delayed until electric
vehicle introductions filter down to the
second-hand market. Considering the
just transition, the second-hand car
segment is also essential for many

We see engagement and insuring
climate solutions as essential
approaches to reach GHG reductions

in the real economy and subsequently
decarbonisation in our underwriting
portfolio. For more details on our efforts
to transition to a low-carbon economy,
refer to the Climate Action Plan 2023
Update on the NN website.

NN Non-life

In our approach to reach net-zero
insurance underwriting by 2050, we
are aiming to achieve net-zero, and
enable and influence change in the
real economy. Therefore we have set

Dutch households for whom mobility
is crucial from a social inclusion
perspective, but who cannot afford
new (electric) cars.

We additionally aim to increase our
efforts to engage with clients and
intermediaries to initiate concrete
steps that will drive the transition.

We have implemented a dedicated
insurance underwriting team focusing
on new sustainability-related risks,
for which we do not already offer an
insurance solution. Insuring these
new risks both helps our clients and
enables the transition to a sustainable
economy. We also improve our
knowledge on new technologies and
possibilities for products and services
aiming for a net-zero economy.

intermediate targets for 2030: (i)
decarbonisation for our underwriting
portfolio, (ii) engagement in the
value chain and (jii) insuring the
transition. Reducing insurance-
associated emissions is an important
step in realising a net-zero insurance
underwriting portfolio by 2050.

Read more about what we do to help
customers address societal and
environmental challenges on page
35. As an overall target, NN Group
strengthened its coal policy for insurance
underwriting